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mokle Sinaarsi:

ç Sesavali
ç reklamasTan dakavSirebuli

yvelaze mniSvnelovani gadaw-
yvetilebebi
ç reklamis gavrcelebis saSu-

alebaTa SerCeva
ç reklamis efeqtianobis da re-

klamaSi investirebis mogebis Se-
faseba
ç saerTaSoriso doneze sarek-

lamo saqmianobasTan dakavSirebu-
li gadawyvetilebebi
ç kiTxvebi gansjisaTvis

me-15 TavSi Cven ganvixileT integrire-
buli marketinguli komunikaciebis dagegm-
vis sakiTxebi. am TavSi vikvlevT momxmare-
blebTan masobrivi komunikaciis ZiriTad
instrumentebs: reklamas, gasaRebis stimu-
lirebas da sazogadiebriobasTan kavSirs.
yvela isini miekuTvnebian komunikaciisa da
stimulirebis arapirovnul formebs.

am Tavis miznebi:

am Tavis wakiTxvis Semdeg Tqven
unda SegeZloT:

♦ moyveT reklamis, gasaRebis stim-
ulirebis, da sazogadoebriobasTan kav-
Siris rolis Sesaxeb winwawevis ko-
mpleqsSi.

♦ aRweroT ZiriTadi gadawyvetile-
bebi, romlebic dakavSirebulia sarek-
lamo programebis SemuSavebasTan.

♦ aRweroT, rogor SemuSavdeba da
realizdeba gasaRebis stimulirebis ka-
mpaniebi.

♦ axsnaT, Tu kompaniebi rogor iye-
neben pablik-rileiSenzs momxmare-
blebTan komunikaciisaTvis.

Sesavali

kompania ar SeiZleba mxolod kargi,
xarisxiani saqonlis da momsaxurebis mi-
wodebiT Semoifarglos. rogorc Cven Sesav-
ali magaliTidan gavigeT, garda amisa, auci-
lebelia miznobrivi auditoriis informire-
ba axali produqtebis upiratesobebis Sesax-
eb, miRweul iqnes maTi mkafio pozicireba
maTs cnobierebaSi. amisaTvis kompaniebma
gonivrulad unda gamoiyenon iseTi instru-
mentebi, rogoricaa reklama, gasaRebis
stimulireba,da sazogadoebriobasTan kav-
Siri. am TavSi Cven dawvrilebiT ganvix-
ilavT TiToeul maTgans.

reklamasTan dakavSirebuli

yvelaze mniSvnelovani

gadawyvetilebebi

pirveli cnobebi reklamis Sesaxeb ka-
cobriobis istoriis dasawyiss miekuTvneba,
romlis Sesaxeb werilobiTi cnobebi arse-
bobs. xmelTaSua zRvis qveynebSi momuSave
arqeologebma aRmoaCines firfitebi gancx-
adebebiT sxvadasxva movlenebis da winada-
debebis Sesaxeb. pompeiSi kedlis warwere-
bze xotbas asxamdnen politikosebs da

Tavi meTeqvsmete
reklama da pablik rileiSenzi

bevrad ufro martivia aTi sonetis dawera, romelic farTo publikis aRi-
arebas moi povebs, vidre sareklamo gancxadebis Sedgena, romelic ramdenime
aTas myidvels daarwmunebs.

oldos xaksli

karlo ipolotes Ze Rurwkaia

emd, sruli prof.

karlo karlos Ze Rurwkaia

akad. doqt. asoc prof.

TaTia Rurwkaia

akad.doqt. asoc prof.
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mouwodebdnen maTTvis xmis micemas. Zvel
saberZneTSi qalaqis mqadageblebi acxadebd-
nen pirutyvis da sxvadasxva saqonelTa
gayidvis Sesaxeb, kosmetikis CaTvliT qaleb-
isaTvis.

Tanamedrove reklama bevrad win wavi-
da adrindelTan SedarebiT.       

reklama - arapiradi prezentaciis
da ideis, saqonelTa an momsaxurebaTa
winwawevis nebismieri fasiani formaa,
romelic konkretuli sponsoris sax-
srebiT xorcieldeba.

reklamas Cven ganvsazRvravT rogorc
nebismier, sponsoris mier anazRaurebuli
ideebis, saqonlis an momsaxurebaTa arapi-
radi wardgenisa da winwawevis formas, ma-
sobrivi informaciis saSualebaTa: gazeTe-
bis, Jurnalebis, televiziisa da radios
daxmarebiT.

arasareklamo programis SemuSavebisas
kompaniis marketinguli samsaxuris xelmZR-
vanelobam unda miiRos oTxi mniSvnelo-
vani gadawyvetileba (nax.16.1): reklamis
miznebis dayeneba, sareklamo biujetis
Sedgena,sareklamo strategiis SemuSaveba,
da sareklamo kampaniis Sefaseba.

reklamis mizani - komunikaciis kon-
kretuli amocanaa, romelic gadaw-
yvetil unda iqnes konkretul mizno-
briv auditoriaze zemoqmedebis xar-

jze drois gansazRvruli periodis
ganmavlobaSi.

sareklamo programis SemuSavebis pro-
cesSi pirveli etapia sareklamo mizneb-
is dayeneba. reklamis mizania komunikaciis
konkretuli amocana miznobriv auditoria-
sTan drois gansazRvruli periodis ganmav-
lobaSi. reklamis miznebi SeiZleba davakval-
ificiroT reklamis ZiriTadi amocanebis
mixedviT: man informacia unda miawodos Tu
ara momxmareblebs raRacis Sesaxeb, daarw-
munos isini raRacaSi an Seaxsenos produq-
tis Sesaxeb. 16.1 cxrilSi warmodgenilia am
ZiriTadi amocanebis magaliTebi.

sainformacio reklama - is reklamaa,
romelic gamoiyeneba momxmareblebi-
saTvis axali saqonlis an momsaxure-
bis an maTi axali maxasiaTeblis Sesax-
eb Setyo-binebisaTvis da pirveladi
moTxovnis formirebisaTvis.

damarwmunebeli reklama - is rek-
lamaa, romelic gamoiyeneba sasaqon-
lo markaze SerCeviTi moTxovnis
formirebisaTvis, romelic momxmareb-
lebs imaSi arwmunebs, rom TavianTi
fuliT isini maqsimalurad maRal
xarisxs miiReben.

SedarebiTi reklama - is reklamaa,
romelic pirdapir an iribad adarebs
erT savaWro markas meores an sxvebs.

 

ინფორმაციის 
გავრცელების 
საშუალებებზე 

გადაწყვეტილების
მოცვის სივრცე, განმეორების 
სიხშირე, ზეგავლენის ძალა, 

რეკლამის გავრცელების 
ძირითადი საშუალებები, 
რეკლამის კონკრეტული 

მატარებლები,  
რეკლამის გავრცელება დროში 

მიმოქცევის თაობაზეე
გადაწყვეტილება 

მიმოქცევის სტრატეგია 

მიმოქცევის შესრულება 

მიზნის 
განსაზღვრა 

საინფორმაც
იო მიზნები 

გასაღების 
მიზნები 

ბიუჯეტის 
შემუშავება 

გაყიდვებიდან პროცენტის
თაობაზე რაციონალური 

მიდგომა 

კონკურენტული 
პარიტეტი 

   მიზნები და ამოცანები 

სარეკლამო 
კამპანიის 
შეფასება 

ზეგავლენა 
ინფორმატიულობაზე 

 ზეგავლენა გასაღებასა  
და მოგებაზე 
    დაბრუნება 

nax.16.1. reklamasTan dakavSirebuli ZiriTadi gadawyvetilebebi

leqciebis kursi. Tavi meTeqvsmete
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sainformacio reklama, rogorc wesi,
gamoiyeneba saqonlis an momsaxurebis Tavda-
pirveli gamotanisas bazarze. am SemTxvevaSi
misi mizania- pirveladi moTxovnis formire-
ba. ase, magaliTad, DVD-pleerebis mwarmoe-
blebma, uwinares yovlisa, informacia misces
momxmareblebs JReradobis upiratesobebis
da maTi gamoyenebis moxerxebulobis Sesaxeb.
damarwmunebeli reklama sul ufro met
mniSvnelobas iZens konkurentuli brZolis
gaZlierebis kvalobaze. saqonelTan muSao-
bis mocemul etapze kompaniis mizania SerCe-
viTi moTxovnis formireba.magaliTad, rode-
sac DVD-is firfitasakravi miRebuliqna

momxmareblebis mier, da myari adgili
daikaves bazarze, kompania sonim daiwyo
adamianTa darwmuneba, rom misi markis produ-
qtebs saukeTeso xarisxi gaaCniaT igive
fasis pirobebSi.

zogjer damarwmunebeli reklama Seda-
rebiTi reklamis formas Rebulobs, rom-
lis  msvlelobaSi kompania pirdapir an iri-
bad adarebs Tavis markas sxvebTan.

magaliTad, kompania Avis-i, romelic
avtomanqanebis gaqiravebiT aris dakave-
buli, Tavisi klasikuri sareklamo kam-
paniis msvlelobaSi sakuTari Tavis po-
zicionirebas axdenda bazris lider fi-

cxrili 16.1. reklamis SesaZlo amocanebi
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rma Hertz-Tan SedarebiT Semdegnairad:
„Cven nomer 2 varT, amitom Cven mets
vcdilobT”. xolo koreuli avtomSene-
beli kompania Hyundai, inglisel momx-
marebelTa Tavisi produqtis Sesaxeb
saqmeSi Caxedulobis donis amaRloeb-
is mcdelobiT, Tavis reklamaSi sakmaod
fuqsavaturad amtkicebda: „Caidanzec ki
met garantias iZlevian, vidre roverze”.
kidev erTi kaSkaSa magaliTi SeiZleba
iyos aviakompaniaTa gancxadebebi da kon-
trgancxadebebi, romlebSic naTqvamia
imis Sesaxeb, Tu maT Soris vis eqneba
yvelaze farTo da grZeli skami biznes-
klasis salonSi. magaliTad, aviakompa-
nia Virgin Atlantik-is VIP-mgzavrTa axali sa-
lonis erT-erT amaswinandel sarekla-
mo kampaniaSi igi gvaxsenebda, rom misi
savarZel-sawoli 20 santimetriT ufro
grZelia, vidre “Club World” klasis dasa-
jdomebi BA TviTmfrinavebSi, rac misi
sityvebiT mas nomer pirvel kompaniad
qmnian VIP-klasSi.

SedarebiTi reklamis gamoyeneba didi
sifrTxiliT unda moxdes. belgiasa da ger-
maniaSi misi gamoyeneba arapatiosan konku-
rencias utoldeba. magaliTad, Carlsberg-is
satelevizio reklamis translireba slo-
ganiT „SesaZloa, saukeTeso ludia msof-
lioSi” am qveynebSi akrZalulia, ramdena-
dac aq aseTi midgomac ki fasdeba rogorc
konkurentebis produqtebTan Sedarebis
mcdeloba. zustad aseve kompania Avis-is
xsenebuli reklama „Cven varT nomeri 2, am-
itom Cven mets vcdilobT” germaniaSi aikr-
Zala, ramdenadac, Tumca kompania Hertz-i mas-
Si dasaxelebuli ar aris, magram, cxadia,
rom igi Avis-is erTaderTi realuri konku-
renti iqneba.

SedarebiTi reklamis gamoyenebis princ-
ipebis SeTanxmebis mcdelobebi evrokav-
Siris qveynebSi jerjerobiT warmatebiT ar
damTavrebula. manam, sanam miRebuli ar iqne-
ba sareklamo saqmianobis saerToevropu-
li principebi, kompaniebisaTvis aucilebe-
lia gaiTvaliswinon erovnuli tradicieb-
is Taviseburebebi da kanonmdeblobebi, rom-
lebic sxvadasxva qveyanaSi moqmedebs.

Semaxsenebeli reklama - reklamaa,
romelic gamoiyeneba imisaTvis, rom
momxmareblebs ar miscen produqtis
daviwyebis SesaZlebloba.

Semaxsenebeli reklama gansakuTre-

bul mniSvnelobas iZens, Tuki saqme exeba
saqonels, romelic maTi sasicocxlo cik-
lis simwifis stadiaze imyofeba. magali-
Tad, koka-kolas erTob Zviri sareklamo
rgolebi swored am mizans misdevs: Seaxse-
non adamianebs koka-kolas Sesaxeb, da in-
formacia ar miecaT maTTvis am saqonlis
Sesaxeb an daarwmunos isini mis SeZenaSi.
kompaniam aseve unda gamoiyenos am tipis
reklama, rom kidev erTxel daarwmunos
Tavisi arsebuli momxmareblebi imaSi, rom
maT swori arCevani gaakeTon. magaliTad,
avtomSenebel kompaniebs am mizniT SeuZliaT
reklamis gamoyeneba, romelic gamoxatavs
kmayofil myidvelebs, romlebic tkbebian
TavianTi axali avtomanqanis axali maxasi-
aTeblebiT.

reklamis mizani imaSi mdgomareobs,rom
momxmareblebi gaataros myidvelis mzady-
ofnis yvela stadia, romlebic wina TavSi
ganvixileT. reklamis nawili Tavis miznad
isaxavs ubiZgos momxmareblebs dauyovnebe-
li moqmedebebisaken. magaliTad, pirdapiri
pasuxis satelevizio reklama, romlis demon-
strirebas kompania Sharper Image axdens,
romelic uSvebs haeris gamwmend Bionic Breeze-
s, momxmareblebs mouwodebs SeukveTos es
saqoneli telefoniT „pirdapir axla”, xolo
Sears-is qselis sagazeTo reklama momxma-
reblebs mouwodebs Seiaron maTs maRazie-
bSi dasvenebis dReebSi, rodesac saqonel-
Ta dayidva iwarmoebs Semcirebuli fase-
biT. magram araiSviaTad reklama yuradRebas
miapyrobs klientebTan xangrZlivvadiani
urTierTobebis formirebas an ganmtkice-
bas. magaliTad, kompania Nike-s sateleviz-
io reklama, romelSic cnobili sportcme-
nebi „ubralod akeTeben amas”, arasodes ar
Seicavs uSualo mowodebebs saqonelTa
SeZenisadmi, romlebic am kompaniis mier
gamoicema. piriqiT, kompania Nike-s reklam-
is mizani imaSi mdgomareobs, rom Secvalos
momxmarebelTa warmodgenebi misi produ-
qciis Sesaxeb.

Tavisi sareklamo miznebis gansazRvris
Semdeg kompania iwyebs sareklamo biuje-
tis Sedgenas yoveli saqonlisaTvis. sarek-
lamo biujetis oTxi yvelaze ufro gavr-
celebuli meTodi Cven dawvrilebiT gan-
vixileT me-15 TavSi. axla Tqvens yuradRebas
mivapyrobT rig konkretul faqtorebs, rom-
lebic aucilebelia gaviTvaliswinoT sarek-
lamo biujetis Sedgenis dros.

leqciebis kursi. Tavi meTeqvsmete
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• saqonlis sasicocxlo ciklis stadia.
rogorc wesi, axali produqtebis reklamis-
aTvis da maTs Sesaxeb Tavdapirveli cod-
nis gavrcelebisaTvis aucilebelia didi
sareklamo biujeti, ramdenadac mocemul
SemTxvevaSi kompaniisaTvis aucilebelia
momxmareblebs gaacnos siaxle, aamaRlos
saqmeSi maTi Caxedulobis done da daarwmu-
nos mocemuli saqonlis an momsaxurebis
gasinjvaSi. ukve cnobili, damkvidrebuli,
momwifebuli saqonlis reklama nakleb dan-
axarjebs moiTxovs.

• bazris wili. sareklamo biujeti damok-
idebulia aseve saqonlis an momsaxurebis
bazris wilze. im markebis reklamisaTvis,
romelTac didi xvedri wili ukaviaT gay-
idvaTa saerTo moculobaSi, meti saxsrebia
saWiro, vidre im savaWro markebis rellam-
isaTvis, romelTa xvedri wili aradidia.

• konkurencia da sareklamo „Zvelmaneb-
is bazari”. mkacri konkurenciis da rek-
lamiT gadatvirTul bazarze, Tqveni marka
rom SeniSnon momxmareblebma, misTvis auci-
lebelia ufro aqtiuri reklamireba, rac
Sesabamisad, did danaxarjebs moiTxovs re-
klamaze.

• reklamis sixSire. sareklamo biujeti
meti unda iyos, Tuki firmis winaSe mdgari
miznebis misaRwevad aucilebelia sareklamo
mimarTvis mravaljeradi gameoreba.

• produqtis diferenciaciis done. sus-
tad diferencirebuli ekonomika - e.i. mar-
ka, romelic Zalian hgavs sxva markebs, Tavi-
anT produqtul kategoriaSi (ludi, gama-
grilebeli sasmelebi, sarecxi fxvnilebi,
yava, saReWi rezina),-rogorc wesi, intensi-
ur reklamas saWiroebs, raTa rac SeiZleba
ufro mkafiod gamoiyos igi sxvebs Soris.
da Tuki saqoneli Zlier gamoirCeva konku-
rentebisagan, reklama unda warimarTos
uwinares yovlisa imaze, rom xazi gaesvas
am gansxvavebebs.

zogierTma kompaniam sakmaod rTuli
statistikuri meTodikebi SeimuSava rekla-
mis sakuTar danaxarjebsa da gayidvaTa
dones Soris urTierTkavSiris Sefasebis-
aTvis da „optimaluri investiciebis” gan-
sazRvrisaTvis sxvadasxva sareklamo saSua-
lebebSi. magram, ramdenadac reklamis efeq-
tianoba damokidebulia mraval faqtorze,
amasTan zogierTi maTganis gakontroleba
kompanias ar SeuZlia, reklamis danaxarje-
bis efeqtianobis Sefaseba erTob arazust

da ganusazRvrel amocanas warmoadgens.
sareklamo strategia yalibdeba ori

ZiriTadi elementisagan: sareklamo mimar-
Tvis Sedgenisa da reklamis gavrcelebis
saSualebebis SerCevisagan. cxadia, Cvens
droSic xdeba, rom warmatebuli sareklamo
kampania iwyeba efeqtiani mimarTvis Sedgen-
iT, ris Semdegac SeirCeva misi gavrceleb-
is saSualeba. magram mraval SemTxvevaSi
Tavdapirvelad warmoiSoba media-saSuale-
bebis gamoyenebis xelsayreli pirobebi da
mxolod Semdgom iwyeba sareklamo mima-
rTvebis SemuSaveba, romlebic kompanias
saSualebas miscemen maqsimaluri sargebliT
gamoiyenon es upiratesobebi.

damoukideblad imisa, Tu ramdenad did-
ia sareklamo biujeti, sareklamo kampania
SeiZleba warmatebuli iyos, mxolod Tuki
reklama moizidavs xalxis yuradRebas da
SeZlebs saWiro informaciis momxmareblam-
de mitanas. warmatebuli, marTlac efeqtiani
sareklamo mimarTvebi gansakuTrevul mniS-
vnelobas iZenen Tanamedrove ZviradRire-
bul da gadatvirTul sareklamo garemo-
Si.

ukanasknel momentamde telemayureblebi
erT-erT yvelaze ufro aRqmad audi-tori-
ad iTvleboda. arsebobda sul ramdenime
telearxi, ase,rom asarCevi TiTqmis araf-
ridan iyo. magram sakabelo da saTanamgza-
vro televiziis ganviTarebiT, videomagnito-
fonis, distanciuri marTvis mowyobiloba-
Ta da DVD firsakravebis gamoCeniT telem-
eyureblebs gacilebiT meti SesaZleblobebi
gauCndaT Tavi aaridon reklamis daTva-
lierebas. rogorc wesi, isini Tavs aride-
ben Sexedon reklamas, misgan Tavisufal
komerciul arxebze gadarTviT. distanci-
onerTa wyalobiT maT SeuZliaT arxidan
arxze gadaerTon an ubralod gamorTon
xma an televizori sareklamo pauzebis
dros.

efeqtiani sareklamo gancxadebis Se-
muSavebaSi pirveli nabijia gadawyvetile-
ba imis Sesaxeb, Tu rogori iqneba werili,
romelic unda daiyvano momxmareblebTan,
e.i. gancxadebis strategiis dagegmva .
rogorc wesi, reklamis mizani imaSi mdgo-
mareobs, rom vaiZuloT momxmareblebi if-
iqros saqonelze an momsaxurebaze an ama
Tu im saxiT reagireba unda movaxdinoT
maTze.

gancxadebebi, romlebzec igeba mimarTvis
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(werilis) strategia, unda iyos ukidure-
sad martivi da xelmisawvdomi, mkafiod xazi
unda gaesvas saqonelTa pozicirebis im
upiratesobebs da ganmasxvavebel Tavisebu-
rebebs bazarze, romlebzedac dayrdnoba
surs reklamis gamavrcelebels. es niSnavs,
rom reklamis gamavrcelebelma unda Sei-
muSavos saintereso SemoqmedebiTi koncef-
cia - e.w. „didi idea”-romlis wyalobiT mas
SeuZlia mimarTva (werili) cxovrebaSi iseT-
narad danergos, rom man daainteresos mo-
mxmarebeli da daamaxsovrdes mas.

sareklamo saqmianobis dagegmvis spe-
cialistebi ranairad afaseben sareklamo
mimarTvebs? ZiriTadSi konkretuli sarek-
lamo mowodebebis arCevani, romlebic sarek-
lamo kampaniaSi gamoiyeneba, saerTo Semo-
qmedebiTi koncefciiT ganisazRvreba. sarek-
lamo mowodebebs sami Tviseba unda gaaCn-
deT. jer-erTi, unda iyon mniSvnelo-vanni, e.i.
mkafiod miuTiTos upiratesobebze, romlebic
reklamirebad produqts ufro mimzidvels
an sainteresos xdian miznobrivi momxmare-
blebisaTvis. meore, unda iyos damajerebeli:
momxmareblebs unda sjerodes is, rom saqone-
li an momsaxureba marTlac uzrunvelyofs
maTTvis reklamaSi dapirebul upiratesobebs.
amisi miRweva sakmaod rTulia, ramdenadac
momxmarebelTa umetesoba reklamis damajere-
blobas eWvis qveS ayenebs. da unda vaRiaroT,
rom momxmarebelTa skepticizmi srulebiT
ar aris gasaocari, Tuki gaviTvaliswinebT,
rom TiTqmis yvela reklama TavianT produ-
qts gvTavazobs rogorc ufro msxvils, ufro
efeqtians, ufro saimedos, ufro xangrZlivva-
dians da a.S.,da a.S., vidre firma-konkurten-
tebis produqtebi. magram ukanasknel peri-
odSi sul ufro meti kompania irCevs sxva
gzas, reklamis gamoyenebiT, romelSic xazi
esmeba maT patiosnebas da gulaxdilobas
momxmareblebTan.

magaliTad, kompaniebma Ikea-m da
Guinness-ma saxalxod aRiares, rom maTi
momsaxurebebi an saqoneli sulac ar
aris srulyofili da es „naklovane-
ba” udides upiratesobad da did sarek-
lamo gamarjvebad gadaaqcies. patios-
nebis kultura aSkarad Cans Guinness-
is mcdelobaSi reklama gaukeTos misi
ludis erT-erT yvelaze gamaRiziane-
bel maxasiaTebels - dasxmis xangrZ-
liv dros. adamians, romelic elodeba
lud  uinness-is dasxmas, advilad Seu-

Zlia inerviulos da moiwyinos. amit-
om kompaniam gadawyvita Tavidan moiSo-
ros es problema, Tavis sareklamo
kampaniaSi originaluri sloganis gamo-
yenebiT: „kargi Sexvdeba imaT, vinc di-
dxans elodeba”. Tuki vilaparakebT
Ikea-s Sesaxeb, maSin mis erT-erT kampa-
niaSi, romelic inglisuri bazrisTvis
Seiqmna, momxmareblebs patiosnad uyve-
bian am qselis maRaziebis Sesaxeb.
reklamaSi naCvenebia tatuirebiT da-
faruli jan-RoniT savse adamiani ,
romelic yviris imis Sesaxeb, rom Ikea-
s avejis maTaziebSi mudmivad didi
rigebia, rom maTSi mudmivad ar yofniT
gamyidvelebi, xolo SeZenili avejis
damoukidebeli awyobis dros aucile-
blad awydebian sxvadasxva proble-
mebs... dRes Ikea sul ufro axal da
axal maRaziebs xsnis, da Tavis mxriv
saSualebas miscems mas gadaWras erT-
erTi yvelaze ufro seriozuli prob-
lema-uamravi xalxi mis darbazebSi.

da bolos, mowodebebi gansxvavebulebi
unda uyvnen,e.i. mkafiod mouyven adamianebs,
Tu reklamirebuli produqti riT gansx-
vavdeba an umjobesia konkurentis analo-
giur saqonelze an momsaxurebaze. magali-
Tad, majis saaTis flobis yvelaze mniS-
vnelovani upiratesoba isaa, rom igi ucv-
lelad aCvenebdes zust dros, magram gasage-
bia, rom mocemuli Tviseba am saqonlis
reklamaSi Zalze iSviaTad moixsenieba. amis
nacvlad saaTebis mwarmoeblebi sxva sarek-
lamo Temebs irCeven, romelic maT saSu-
alebas aZlevT xazi gausvan Tavisi produ-
qciis ganmasxvavebel maxasiaTeblebs. mrava-
li wlis manzilze firma Timex-i, magali-
Tad, momxmareblebs Tavazobs fasis mixed-
viT xelmisawvdom saaTs. firma Swatch-i,
piriqiT, xazs usvams Tavisi saaTebis moxde-
nilobas da modurobas, xolo Rolex-i Ziri-
Tad aqcents akeTebs fufunebasa da mflo-
belis socialur statusze. amrigad, cxa-
dia, rom reklamis gamavrcelebelma unda
moaxdinos TiToeuli Tavisi reklamis
winaswari testireba da gansazRvros misi
efeqtianoba iseTi kriteriumebis mixedviT,
rogoricaa mniSvneloba, damajerebloba da
gansxvavebuloba.

mocemul etapze reklamis gamavrcele-
belma Tavisi „didi idea” ise unda miawo-
dos, rom man yuradReba miipyros da aRZras

leqciebis kursi. Tavi meTeqvsmete

Документ создан с помощью незарегистрированной версии pdfFactory Pro www.pdffactory.com

http://www.pdffactory.com


152

socialuri ekonomika

XXI s aukun i s a qtualuri proble m e b i . #4

miznobrivi bazris interesi. sareklamo
mimarTvis zemoqmedebis xarisxi damokide-
bulia ara mxolod imaze, Tu ra aris masSi
naTqvami, aramed aseve imazec, Tu swored
rogor iTqmeba igi. kompania - reklamis
gamavrceleblis SemoqmedebiTma personalma
da misma sareklamo saagentom Tavisi mima-
rTvis Sesasruleblad (warsadgenad) unda
moZebnon yvelaze saukeTeso stili, toni,
sityvebi da formati. nebismieri sarekla-
mo Setyobineba SeiZleba warmovadginoT
Sesrulebis sxvadasxva stilSi.

• naturidan Canaxati. reklamaSi erTi
an ramdenime adamianis gamoxatva, romlebic
produqts Cveul garemoSi iyeneben (magal-
iTad, sarecxi fxvnili Persil-is klasikuri
satelevizio reklama,romlis mTavari moq-
medi piria ojaxis deda, romelmac zustad
icis, rom am fxvnilis wyalobiT mas Seu-
Zlia ise gaakeTos, rom misi ojaxi ufro
sufTad da sasiamovnod gamoiyurebodes).

• cxovrebis stili. mocemul SemTxveva-
Si ZiriTadi aqcenti keTdeba imaze, rom
mocemuli produqti brwyinvaled ewereba
cxovrebis ama Tu im stilSi. magaliTad,
did briteneTSi pitnis tabletebis After
Eight-is reklama (masSi naCvenebia elegan-
turi vaxSami sxvadasxva periodis saxleb-
Si) uwinares yolisa apelirebs adamianTa
ambiciebze.

• fantastika. am stilis gamoyenebis dros
produqtis an misi gamoyenebis xerxebis
garSemo iqmneba fantastikurobis Saravan-
di. magaliTad, reklama xSirad igeba sizm-
rebis safuZvelze. ase, magaliTad, kompania
 ar-ma gamouSva Tavisi sunamoebis reklama
saxelwodebiT “Dream”-i, romelSic gamosax-
ulia mSvidad mZinare qali. reklamaSi
laparakia, rom am sunamoebis aromati - esaa
nivTiereba, romlisganac Rrublebi Sedgeba.

• ganwyoba an saxe. am stilis gamoyenebi-
sas produqtis garSemo iqmneba gansazRvru-
li ganwyoba an saxe, magaliTad, silamazis,
siyvarulis an simSvidis. amasTan produqtis
xarisxis (Tvisebis) Sesaxeb pirdapir sityvac
ar iTqmis, Sesabamisi STabeWdileba yalibde-
ba narTauli sityvebiT an iribi STagonebiT.
ase, magaliTad, Sampuni Timotei-s reklamaSi
xSirad gamoiyeneba bunebriobis da ubraloe-
bis saxe - strategia, romelmac warmatebiT
imuSava da muSaobs mraval qveyanaSi.

• musika. mocemuli reklama igeba simR-
eraze an romelime cnobil musikalur Te-

maze, ris Sedegadac emociuri reaqcia am
musikaze momxmareblebSi asocirdeba rek-
lamirebad produqtSi. magaliTad, Coca-Cola-
s reklama, erT-erTi yvelaze cnobili rek-
lamis istoriaSi, agebul iqna simReraze
“Td like to teach the world to sing”.

• simboluri personaJi. am stilis gamoy-
enebisas iqmneba (an aiReba mza) personaJi,
romelic ganasaxierebs produqts. es SeiZ-
leba iyos animaciuri personaJi (magaliTad,
Sreki, romelic axdens kompania Hewlett-Pack-
ard-is saofise sistemebis reklamirebas), an
SeiZleba iyos realuri adamiani (magaliTad,
msaxiobi gari laikneri, romelic Cipsebis
reklamirebas axdens, an devid beqhemi, romel-
ic biWebis tansacmlis DB07 reklamirebas
axdens Marks & Spenser-is qselSi)...

reklamis gamavrcelebelma reklamaSi
unda gamoiyenos yuradRebis mimqcevi da
damamaxsovrebeli sityvebi.

dabolos, reklamis zegavlenis Zala-
ise rogorc misi Rirebuleba, Zalze damok-
idebulia mimarTvis formatze. umniSvnelo
cvlilebamac ki reklamis gaformebaSi Sei-
Zleba uzarmazari zegavlena moaxdinos mis
efeqtianobaze. ilustracia - es pirvelia
rasac yuradRebas aqcevs mkiTxveli; igi
sakmaod saintereso unda iyos, rom moizi-
dos misi yuradReba. Semdeg, saTaurma adami-
anebSi unda aRZras ZiriTadi teqstis wak-
iTxvis survili. da bolos, reklamis Ziri-
Tadi teqsti mokle unda iyos, magram maqsi-
malurad damajerebeli.

Zalze mniSvnelovania, rom zemoTCamoTv-
lili yvela elementi - stili, toni, sity-
vebi, formati - erTmaneTs exameboda da efeq-
tianad muSaobda erTad. magram, unda aRin-
iSnos, rom maSinac ki, Tu es piroba Ses-
rulebulia, marTlac RirsSesaniSnav rek-
lamas SeamCnevs auditoriis 50%; mxolod
30%-i SeZlebs saTauris ZiriTadi Temis gax-
senebas; sul 25% gaixsenebs reklamis gam-
avrceleblis saxelwodebas da 10% waikiTx-
avs ZiriTad teqsts. nakleb warmatebuli
reklama, samwuxarod, ver aRwevs am mokrZa-
lebul Sedegebs.

reklamis gavrcelebis
saSualebaTa SerCeva

kompaniis mier reklamis gavrcelebis
saSualebaTa SerCevis procesi Semdeg
etapebs moicavs.
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1. gadawyvetilebaTa miReba mocvis si-
farTovis, sixSiris da reklamis zemoqmede-
bis Zalis Sesaxeb.

2. reklamis gavrcelebis saSualebaTa
konkretuli tipis SerCeva.

3. reklamis konkretuli Semcvelebis
(matareblebis) SerCeva.

4. gadawyvetilebis miReba reklamis
ganTavsebis drois ganawilebis Sesaxeb.

mocvis sifarTove - adamianTa pro-
centia, romlebic miznobriv bazars
miekuTvnebian da reklamis zegavle-
nas eqvemdebarebian drois gansazRvru-
li periodis ganmavlobaSi.

gavrcelebis saSualebebis asarCevad,
reklamis gamavrcelebelma unda gansaz-
Rvros, Tu ramdenad farTe unda iyos rek-
lamis mocva da ramdenad xSirad unda game-
ordes sareklamo miznebis misaRwevad. game-
orebis sixSire ewodeba sidides, romelic
uCvenebs Tu miznobrivi auditoriis saSua-
lo warmomadgeneli ramdenjer unda gaec-
nos sareklamo mimarTvas.magaliTad, rek-
lamis gamavrcelebeli cdilobs miiRos
gameorebis saSualo sixSire, romelic 3-is
tolia.

sixSire - jeradobis raodenobaa,
romelsac miznobrivi bazris saSualo
warmomadgeneli daeqvemdebareba sarek-
lamo mimarTvis zemoqmedebas, drois
gansazRvruli periodis manZilze.

garda amisa, reklamis gamavrcelebel-
ma unda miiRos gadawyvetileba gavrcel-
ebis saSualebaTa zemoqmedebis sasurveli
Zalis - xarisxobrivi sididis Sesaxeb, romel-
ic asaxavs mimarTvis zemoqmedebis dones
da gadacemulia gavrcelebis Sesabamisi
saSualebiT. magaliTad saqonelTaTvis,
romelTac demonstrireba sWirdebaT, sate-
levizio Setyobinebebs didi zemoqmedeba
eqnebaT, vidre Setyobinebebs radioTi, ram-
denadac televizia iyenebs gamosaxulebas
da xmas. erTidaigive mimarTva SeiZleba
gamoiyurebodes ufro damajereblad erT
JurnalSi (magaliTad, Newsweek-Si), vidre
meoreSi (magaliTad, National Enquirer-Si). am-
rigad, rac ufro farToa mocva, ufro meti
gamoCenis sixSire da zemoqmedebis Zala, miT
maRalia reklamis xarjebi.

zemoqmedebis Zala - xarisxobrivi
sididea, romelic asaxavs mimarTvis
zegavlenis xarisxs da warmodgenilia
reklamis gavrcelebis konkretuli sa-

Sualebis daxmarebiT.
ZiriTadSi reklamis gamavrceleblebi

amjobineben reklamis gavrcelebis iseT
saSualebebs, romlebic momxmareblebs moiz-
idaven movlenebSi, romelic gaiSala sarek-
lamo mimarTvaSi, da ar toveben am movle-
naTa pasiur ganmWvretlebad.

sareklamo mimarTvebis mitanis saSu-
alebaTa kompleqsi aucilebelia regularu-
lad gadaixedos. xangrZlivi drois man-
Zilze saerToerovnuli masStabis reklam-
is gamavrcelebelTa mimarTvebis mitanis
saSualebaTa kompleqsSi dominirebda Jur-
nalebi da televizia; sareklami mimarTve-
bis mitanis sxva saSualebebs xSir SemTx-
vevaSi ugulebelyofdnen. magram, rogorc
wina TavSi aRiniSna, ukanasknel wlebSi
sareklamo mimarTvebis mitanis saSualeba-
Ta kompleqsi gansazRvrul cvlilebebs
ganicdis.

magaliTad, dRes WeSmarit bums ganicdis
sakabelo televizia da saTanamgzavro
televiziis sistemebi. msgavsi sistemebi uS-
veben satelevizio programebis sakmaod vi-
wro formatebis realizaciis SesaZleblo-
bas, romlebic orientirebulia mosaxleobis
sruliad gansazRvrul jgufebze. magaliTad,
reklama, romelic gamiznulia romelime es-
panurenovan gazeTze, vrceldeba mxolod
espanurenovan garemoSi, xolo im kompaniaTa
reklamas, romelic specialdeba Sinaur cx-
ovelTa sakvebis warmoebaze, Sexedaven mx-
olod Sinaur cxovelTa mflobelebi.

kidev erTi tendencia, romelic zegav-
lenas axdens sareklamo mimarTvaTa mitanis
saSualebaTa arCevanze, aris „media-mraval-
dazgelebis” raodenobis swrafi zrda, e.i.
adamianebisa, romelTac SeuZliaT erTdrou-
lad aRiqvan informacia ramdenime wyaros-
agan.

media-mgegmavebma unda gaiTvaliswinon
Tanamedrove momxmarebelTa mier informaci-
is mitanis saSualebaTa aRqmis yvela es
Taviseburebebi sareklamo mimarTvebis gavr-
celebis saSualebaTa ama Tu im tipis Ser-
Cevisas, romliTac isini isargebleben.

sareklamo Semcvelebi - reklamis
gavrcelebis konkretuli saSualebebia
yoveli ZiriTadi ti pis farglebSi, ma-
galiTad konkretuli Jurnalebi, tele-
Sou, radioprogramebi.

mocemul etapze, reklamis gavrvelebis
saSualebaTa gamoyenebis specialistma unda
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airCios yvelaze efeqtiani sareklamo
Semcvelebi (matareblebi) - gavrcelebis
konkretuli saSualebebi TiToeuli Ziri-
Tadi tipis farglebSi, romlebic Cven ze-
moT aRvniSneT. Tuki visaubrebT reklamis
ganTavsebaze JurnalebSi, maSin sareklamo
saSualebaTa gamoyenebis specialistma unda
gaiTvaliswinos maTi tiraJi, sareklamo
gancxadebaTa Rirebuleba maTi sididis,
ferTa da adgilebisagan damokidebulebiT,
romelic gamoyofilia reklamis gansaTa-
vseblad da aseve gamocemis gamosvlis pe-
rioduloba. nebismier qveyanaSi Jurnalebi
didi tiraJiT gamoicema, romelic gam-
iznulia masobrivi auditoriisaTvis.

garda amisa media-mgegmavma unda gaian-
gariSos da gaiTvaliswinos aTasobiT ad-
amianis mocvis Rirebuleba ama Tu im sarek-
lamo SemcveliT. magaliTad, srulg-verd-
iani oTxferovani reklama yovelTviur
saqmian JurnalSi 30 aT.f.st. Rirs, xolo
misi mkiTxveli 3 mln adamiania; maSasadame,
aTasi adamianis mocvis Rirebuleba daax-
loebiT 10 f.st.-s tolia. amasTan aseTive
reklama regionul dargobriv JurnalSi
SeiZleba firmas sul 20 aT.f.st. daujdes,
magram mis mier moculi iqneba mxolod 1
mln adamiani da danaxarjebi 1 aT. adami-
anis mocvaze ukve daaxloebiT 20 aT. f.st.
iqneba. reklama informaciis beWdur maso-
briv saSualebebSi gansaTavseblad, gan-
sakuTrebiT gazeTebSi, sakmaod iafi Rirs,
xolo kargi satelevizio sareklamo rgo-
li araiSviaTad milionobiT dolari
jdeba.aseve unda gvaxsovdes, rom sxvadasx-
va qveynebSi reklamis momzadebis xarjebi
arsebiTad varirebs, amitom mgegmavi gan-
sakuTrebiT yuradRebiT unda iyos da
Tavidan aicilos ganzogadebebi da saSua-
lo maCveneblebi.

amrigad, cxadia, rom reklamis saSuale-
baTa gamoyenebis specialistma unda moZeb-
nos optimaluri kompromisi sxvadasxva
saSualebebis da faqtorebis Rirebulebas
Soris, romelic gansazRvravs maTi zemo-
qmedebis Zalas.

reklamis gamavrcelebelma gadawyveti-
leba unda miiRos imis Sesaxeb, Tu rogor
ganaTavsebs igi Tavis reklamas wlis
manZilze.magaliTad, mravali univermaRi
Tavis reklamas ganaTavsebs- rogorc wesi,
sezonur gayidvaTa reklamas- wlis konkre-
tul periodebSi; Sobis, aRdgomis periodSi

da zafxulSi. garda amisa, reklamis gam-
avrceleblebma SeiZleba did Sedegebs mi-
aRwion reklamis Catarebisas televizia-
Si- rogorc danaxarjTa TvalsazrisiT, ise
zegavlenis Zalis TvalsazrisiT-sarekla-
mo kampaniis ufro „iaf”TveebSi CatarebiT.

 dabolos, reklamis gamavrcelebelma
unda airCios modeli reklamis ganTav-seb-
isaTvis. mudmivobaze damyarebul modelze
dayrdnobiT, igi Tanabarzomierad gaanaw-
ilebs reklamas drois gansazRvruli pe-
riodis manZilze.

mudmivoba - reklamis Tanabarzom-
ieri gavrcelebaa drois gansazRvru-
li periodis ganmavlobaSi.

pulsaciis modeli gulisxmobs rek-
lamis araTanabarzomier ganawilebas drois
gansazRvrul periodSi.

pulsacia - reklamis araTanabarzo-
mieri gavrcelebaa drois gansazRvru-
li periodis ganmavlobaSi.

magaliTad, reklamis 52 gamoSveba Sei-
Zleba ise daigegmos, rom isini TiToTiTod
gamodiodnen kviraSi wlis manZilze, an Sei-
Zleba gamoSvebul iqnen ramdenime intensi-
ur „zalpad”. idea mocemul SemTxvevaSi
imaSi mdgomareobs,rom intensiurad ganx-
orcieldes sakuTari produqtis reklamire-
ba araxangrZlivi drois ganmavlobaSi da
Camoyalibdes momxmarebelTa saqmeSi Caxed-
ulobis maRali done, romelic SeiZleba
gadatanil iqnes Semdeg periodSi, morig
„naxtomamde”.

ukanasknelma miRwevebma teqnologiebSi
udidesi zegavlena moaxdines media-dagegm-
vaze da msyidvelobiT funqciebze. ase, ma-
galiTad, arsebobs axali kompiute-ruli
programebi (e.w. media-antimaizerebi), rom-
lebic specialistebs saSualebas aZleven
Seafason teleprogramis sruliad sxvadasxva
kombinaciebi da reklamis fasebi maTSi. maTi
daxmarebiT isini ufro dasabuTebul gadaw-
yvetilebebs Rebuloben qselebis kompleq-
sis, arxebis, programebis da dReRamis drois
TvalsazrisiT, romlebic maTTvis uzrunve-
lyofen auditoriis yvelaze did mocvas,
reklamaze daxarjul erT evroze.

reklamis efeqtianobis da reklamaSi

investiciebze mogebis Sefaseba

reklamaze daxarjuli saxsrebis gamoy-
enebis efeqtianobis, da reklamaze inves-
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ticiebis mogebis kontroli metismetad
aqtualuria kompaniaTa umetesobisaTvis.
sul ufro xSirad kompaniaTa umaRlesi
xelmZRvaneloba svams kiTxvas „rogor unda
gavigoT, Cveni reklamis xarjebi xom ar
aris metismetad momatebuli an, piriqiT,
Semcirebuli”? da „rogor mogebas vRebu-
lobT Cven sakuTar investiciebze rekla-
maSi”? reklamis gamavrcelebelTa amaswi-
nandelma gamokiTxvam, romelic Caatara aSS-
s reklamis gamavrcelebelTa erovnulma
asociaciam (Association of National Advertisers-ANA),
daadasuura, rom reklamis efeqtianobis da
ekonomiurobis cvlileba Tanamedrove re-
klamis gamavrcelebelTa yvelaze aqtu-
aluri amocanaa. am gamokiTxvis Sedegebi
imaze mowmoben, rom (respondentTa 61%-is
mosazrebiT) Zalze mniSvnelovania sworad
ganvsazRvroT da gavzomoT reklamis efeq-
tianoba da ekonomiuroba da miviRoT Sesa-
bamisi zomebi, romlebic Seexeba sareklamo
saSualebaTa daxarjvas.

reklamaSi investiciebis mogeba -
wminda mogebaa reklamaSi investicie-
bze, gayofili reklamaSi investicieb-
is danaxarjebze

reklamis testireba - reklamis komu-
nikaciuri efeqtis Sefasebaa, mis dabe-
Wdvamde informaciis beWdur masobriv
saSualebebSi an mis Semdeg an rgolis
Cvenebamde an mis Semdeg.

reklamis gamavrceleblisTvis aucile-
belia regularulad Seafasos reklamis
gamoyenebis Sedegebis ori tipi: Catarebu-
li sareklamo kompaniis komunikaciuri da
komerciuli efeqtianoba. komunikaciuri
efeqtianobis gazomva - anu teqstis apro-
bacia - gviCvenebs Tu ramdenad efeqtiani
iyo reklamis zegavlena momxmarebelze.
aseT gamokvlevas atareben reklamis dabe-
Wdvamde gazeTebSi an televiziiT transli-
rebamde an mis Semdeg.

• markis Sesaxeb saqmeSi Caxedulobis
doneSi cvlileba ganisazRvreba momxmare-
belTa raodenobiT, romlebic saqmeSi Caxed-
ulebi ar arian mis Sesaxeb reklamamde, da
imaTiT, vinc reklama SeniSna da ukve gac-
nobierebulia (saqmeSi Caxedulia) produq-
tis Sesaxeb, anu gansxvavebiT momxmarebel-
Ta raodenobasa, romlebmac icodnen produ-
qtebis arsebobis Sesaxeb sareklamo kampa-
niamde da mis Semdeg.

• momxmarebelTa markisadmi damokide-

bulebis buneba SeiZleba ganisazRvros
rogorc kampaniamde, ise mis Semdeg. sain-
formacio reklama saSualebas aZlevs mo-
mxmareblebs meti gaigon produqtis an
markis upiratesobebis Sesaxeb. Tuki mizno-
brivi auditoria arasworad aris SerCeu-
li an sakuTar TavSi atarebs sarwmuno an
arasasurvel mimarTvebs, momxmareblebs
antipatia an ukeTes SemTxvevaSi gulgri-
loba warmoeqmnebaT savaWro markisadmi.

• momxmareblebi, romlebic Seafaseben
markis reklamirebul upiratesobebs, mis-
admi Tavis keTilganwyobil damokidebule-
bas gamoavlenen, mtkice erTgulebis for-
miT. momxmareblebis Seswavla sareklamo
kampaniamde da mis Semdeg, raklamis gamavr-
celebels saSualebas aZlevs gaarkvios, Tu
ramdenad Seicvala maTi mjobinebebi.

• sareklamo kampania SeiZleba tarde-
bodes imisaTvis, rom momxmarebelTa mjobin-
eba gadaaqcion saqonlis an momsaxurebis
SeZenis ufro gansazRvrul ganzraxvad. da
am SemTxvevaSi reklamis gamavrcelebels
aseve SeuZlia Seafasos sapasuxo reaqcia
da cvlilebebi, romlebic moxda myidvel-
Ta ganzraxvebSi reklamis xarjze.

• Tuki myidveli kmayofilia SeZenili
markiT, maSin, SemdegSi igi uwinares yov-
lisa isev am produqts SeiZens. special-
uri „Semaxsenebeli” sareklamo kampaniis
zegavlenis xarisxis gazomva ganmeorebiTi
SeZenis ganxorcielebaze rTulia, ramdena-
dac reklamis dauyovneblivi da xangrZliv-
vadiani efeqtis gamijvna Zalian rTulia.
magram, rom ganimartos cvlilebebi SeZenis
sixSiresa da produqtis gamoyenebaSi, Sei-
Zleba Catardes „-mde da Semdeg”-is msgavsi
gamokvleva ,,da aseve sakontrolo eqsperi-
mentebi.

sareklamo strategiis da programebis
SemuSavebisas kompaniam unda upasuxos or
damatebiT kiTxvas. jer-erTi, rogor moawy-
os sareklamo funqciis organizeba, kerZod,
saxeldobr rogor gadawyvitos rekla-
masTan dakavSirebuli amocanebi? meore,
kompania ranairad moaxdens Tavisi sarek-
lamo strategiebis da programebis adap-
tirebas saerTaSoriso bazrebis damatebiT
moTxovnaTa gaTvaliswinebiT?

sxvadasxva organizaciebi reklamis sa-
kiTxebs, sxvadasxvanairad wyveten. aradid
da saSualo kompaniebSi reklamiT, rogorc
wesi, dasaqmebulia specialisti gasaRebis
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an marketingis ganyofilebidan. msxvil
kompaniebs SeuZliaT Tavs ufleba miscen
Seqmnan specializebuli sareklamo qvegan-
yofilebebi, romlebic adgenen sareklamo
biujetebs, TanamSromloben sareklamo
saagentoebTan da awyoben dilerul eqcpo-
ziciebs da sxva sareklamo saqmianobas,
romlebiTac dakavebulebi ar arian saagen-
toebi. magram kompaniaTa umetesoba amjobin-
ebs, mimarTos gareSe sareklamo saagentoebs,
ramdenadac es maT erTob arsebiT upirate-
sobebs aZlevT.

cxadia, sareklamo funqciebis gadacema
gareSe saagentosadmi zogierTi naklovane-
biT xasiaTdeba, kerZod, sruli kontrolis
dakargviT sareklamo procesebisadmi, moq-
nilobis daqveiTebiT, konfliqtebis aRmoce-
nebiT, Tuki saagento klients Tavs axvevs
muSaobis sakuTar meTodebs; klientis uun-
arobiT ganaxorcielos koordinacia. magram,
miuxedavad am potenciuri problemebisa,
mravali kompania mainc miiCnevs, rom specia-
lizebul saagentoTa codnisa da gamocdi-
lebis gamoyenebiT isini igeben.

mainc rogor muSaobs sareklamo saagen-
to? pirveli saagentoebi gamoCndnen XIX
saukunis SuaxanebSi da Camoyalibdnen gamy-
idvelebisa da brokerebis mier, romlebic
muSaobdnen masobrivi informaciis saSuale-
bebze da sakomisios Rebulobdnen sareklamo
adgilebis gayidvaze kompaniebze. droTa
ganmavlobaSi maT daiwyes klientebisadmi
daxmareba sareklamo kampaniis momzadeba-
Si. bolosdabolos maT Seqmnes saagentoebi,
ris gamoc maTi kavSirebi reklamis gamavr-
celeblebTan ufro mWidro gaxda, vidre
masobrivi informaciis saSualebebTan. Tan-
amedrove saagentoebSi muSaoben special-
istebi, romelTac SeuZliaT mravali amoca-
nis gadaWra (magaliTad, gamokvlevebi, Semo-
qmedebiTi samuSao) ufro profesionalu-
rad, vidre kompaniis TanamSromlebs. saagen-
toebs upiratesoba gaaCniaT reklamis gavr-
celebis saSualebaTa SeZenisas. yvelaferi
amis gaTvaliswinebiT, is kompaniebic ki, rom-
lebSic Seqmnilia specializebuli sarek-
lamo ganyofilebebi, rogorc wesi, sarek-
lamo saagentoebs mimarTaven.

zogierTi saagento WeSmaritad uzarmaz-
aria. saagento McCann-Ericsson-s, magaliTad,
wliuri mTliani mogeba daaxloebiT 1,9
mlrd dol. gaaCnia, xolo maT mier ganTav-
sebuli reklamis saerTo Rirebuleba 18

mlrd dol. Seadgens. ukanasknel wlebSi
mravalma saagentom ganaxorciela rigi
gaerTianeba da Serwyma, globaluri mar-
ketinguli kompaniebis SeqmniT. erT-erTi
aseTi „megajgufia”, WPP Group-i, romelic
moicavs ramdenime saagentos, sazogadoe-
basTan kavSiris da gasaRebis stimulireb-
is kompanias. mis mier ganTavsebuli rekla-
mis saerTo moculoba 75 mlrd dolars
aWarbebs, xolo mTliani mogeba 8 mlrd
dolars Seadgens.

sareklamo saagentoTa momsaxurebebi
sakomisioebiT an honorarebiT nazRaurde-
boda, amasTan cnobili saagentoebi masobrivi
informaciis saSualebebSi didi reklameb-
is ganTavsebis maTi unarisaTvis did sako-
misioebs Rebulobdnen. magram ukanasknel
periodSi reklamis gamavrceleblebsa da
saagentoebsac sakonisioze damyarebuli
anazRaurebis sistema sul ufro ar mos-
wons. reklamis msxvili gamavrceleblebi
Civian, rom erTidaigive momsaxurebisaTvis
maT metis gadaxda uwevT, vidre wvril ko-
mpaniebs, ubralod imitom, rom isini met
reklamas ganaTavseben. garda amisa, reklam-
is gamavrceleblebi Tvlian, rom sakomisio-
Ta sistemis gamo saagentoebi xSirad uars
amboben reklamis araZvir saSualebebze da
moklevadian sareklamo kampaniebze. saagen-
toebi ki, TavianT mxriv, ukmayofiloni arian
imiT, rom sakomisioTa sistemis dros maT
damatebiT momsaxurebaTa gaweva faqtobri-
vad ufasod uwevT. garda amisa, sakomisioe-
bze damyarebuli uwindeli formula ar
iTvaliswinebs reklamis gavrcelebis iseT
mniSvnelovan saSualebas, rogoric inter-
netia. amitom sul ufro met gavrcelebas
poulobs saagentoTa momsaxurebis anazRau-
reba honorarebis safuZvelze an sakomisioe-
bisa da honorarebis kombinacia.

arsebobs kidev erTi tendencia, romel-
ic did zegavlenas axdens sareklamo bizne-
sze. mravali saagento cdilobs zedapirze
tivtivs, klientebisaTvis sxvadasxvanairi
Tanamdebi marketinguli momsaxurebebis
SeTavazebiT. isini sul ufro xSirad Tava-
zoben urTierTdakavSirebul momsaxureba-
Ta srul speqtrs marketingsa da produqte-
bis winwawevaSi, romelic moicavs reklamas,
gasaRebis stimulirebas, pablik-rileiSens,
pirdapir marketings da marketingul gamokv-
levebs. zogierTi maTgani, Tavisi kliente-
bisaTvis marketingul momsaxurebaTa sru-
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li CamonaTvalis micemis mcdelobiT, kon-
sultaciebs Tavazobs marketingSi, da aseve
TviTonve awarmoeben satelevizio produq-
cias, da treningebs atareben klientebis
savaWro personalisaTvis.

saerTaSoriso doneze sareklamo

saqmianobasTan dakavSirebuli

gadawyvetilebebi

amrigad, Cven ganvixileT kompaniis sarek-
lamo saqmianobis ZiriTadi mimarTulebebi.
magram reklamis saerTaSoriso bazrebze
moqmedi gamavrceleblebi problemebsa da
siZneleebs awydevian romlebsac ar icnoben
mxolod saSinao bazarze moqmedi kompanie-
bi. reklamis momzadebisas saerTaSoriso
bazrebisaTvis maT uwevT rigi damatebiTi
specifikuri sakiTxebis gadaWra.

sxvadasxva qveynis reklamis gamavrcele-
blebi, gasaRebis saerTaSoriso bazarze
gasvlisas awydebian sakiTxebs, romlebic
saSinao bazrebze muSaobisas maT ar awuxeb-
daT. uwinares yovlisa, maT unda gadawyvi-
ton reklama saerTaSoriso doneze rogor
unda iqnes adaptirebuli sxvadasxva qvey-
nis bazrebis unikalur maxasiaTeblebTan.
reklamis zogierTi msxvili gamavrcele-
blebi cdilobdnen TavianTi markebis msof-
lio cnobadobis SenarCunebas standarti-
zaciis daxmarebiT msoflio doneze. ase,
magaliTad, kompania Jeep-ma Seiqmna msofli-
oSi cnobili imiji iseTi teqnikuri maxas-
iaTeblebis sauZvelze, rogorc simtkice da
saimedooba; sasmeli Sprite SemuSavebul iqna
kompania Coca-Cola-s mier specialurad yve-
la qveynis axalgazrdobisaTvis, damouki-
deblad erovnulobisa. kompania Gillette-s
saparsi Sensor Excel for Women-i praqtikulad
erTnairia mTel msoflioSi; masSi mxolod
umniSvnelo cvlilebebi Seitaneba adgil-
obrivi kulturis TaviseburebaTa gaTval-
iswinebiT.

reklamis standartizacia kompaniisaT-
vis mraval upiratesobas uzrunvelyofda:
mcirdeba reklamis xarjebi, sustdeba sarek-
lamo saqmianobis koordinacia maregulire-
beli organoebis mxridan, kompaniisa da pro-
duqtis imiji ufro Tanmimdevruli xdeba
sxvadasxva bazrebze. magram unda vaRiar-
oT, rom standartizacias seriozuli nak-
lovanebebic gaaCnia. yvelaze ufro mniS-
vnelovani maT Soris imaSi mdgomareobs,

rom aseT midgomebis dros ugulebeliyo-
fa kulturuli, demografiuli da ekonomi-
kuri gansxvavebebi ara mxolod kontinen-
tebs, aramed aseve qveynebs Soris, romlebic
e.w. „harmoniul” savaWro TanamegobrobaSi
Sedian, magaliTad, evrokavSiris qveynebs
Soris.

aseve unda aRiniSnos, rom Tumca sarek-
lamo mimarTvebi SeiZleba standartizebu-
li iyos, magram maTi Sesruleba aseTi ar
SeiZleba iyos, ramdenadac sxvadasxva qvey-
nis kulturuli Taviseburebebi ucvlelia
da Zalze arsebiT zegavlenas axdens komu-
nikaciur procesze. saerToevropuli brend-
menejerebis erT-erTma gamokiTxvam uCvena,
rom maTi umetesobis mosazrebiT, reklamis
Sesrulebis standartizeba Zalian da
Zalian rTulia.

standartizebuli sareklamo kampania
metadre warmatebuli iqneba warmoebrivi
daniSnulebis saqonelTa marketingis da
korporaciuli marketingis dros, ramdena-
dac am SemTxvevebSi miznobrivi audito-
riebi ufro erTgvarovania Tavis moTxov-
nilebebSi da saqonels iZenen erTidaigive
mizeziT. magaliTad, buldozerebis SerCe-
visas nebismieri kompania - evropuli, azi-
uri, an amerikuli-Seadarebs erTidaigive max-
asiaTeblebs (mwarmoebluroba, momsaxureb-
is vada, teqnikuri momsaxurebis Rirebu-leba,
garantiis pirobebi, saTadarigo nawilebis
xelmisawvdomoba). samomxmareblo saqonel-
Ta reklama naklebad eqvemdebareba stan-
dartizacias, bazrebis kulturul gansx-
vavebaTa gamo. magram miuxedavad amisa, msgav-
sebis moZebna aqac SeiZleba.

garda amisa, reklamis nebismierma glo-
balurma gamavrcelebelma aucileblad
unda gansazRvros, ramdenad centraluri
an decentralizebuli unda iyos gadawyveti-
lebis miReba sareklami programis miRebi-
sa da misi realizaciis TvalsazrisiT. fi-
rmis globalur reklamasTan dakavSirebul
centralizaciisa da decentralizaciis
arCevanze zegavlenas axdens xuTi faqtori.

1. korporaciuli da marketinguli mizne-
bi. Tuki kompaniis globaluri marketingu-
li miznebi dominireben mis saSinao miznebze,
igi upirveles yovlisa irCevs gadawyveti-
lebis centralizebuli miRebis variants,
romelic reklamasa da komunikaciebs exeba.

2. produqtebis erTgvarovneba. rac ufro
erTgvarovania saqoneli an momsaxureba,
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romlebic reklamirdeba sxvadasxva qvey-
nis bazrebze, miT ufro mizanSewonilia
erTiani midgomis gamoyeneba, romelic sarek-
lamo kampaniebis centralizebulad mar-
Tvis saSualebas iZleva.

3.mowodeba moqmedebisadvis. moqmedebi-
sadmi dasabuTebuli midgoma, romelic Tan
axlavs saqonels, momxmareblebisaTvis Zir-
iTadi mizezia, romliTac isini mas iZenen.
es mizezebi SeiZleba arsebiTad gansxvavde-
bodnen sxvadasxva qveyanaSi, rac gamowveu-
lia momxmarebelTa demografiuli da fsiqo-
grafiuli maxasiaTeblebis gansxvavebiT.
frangi qalbatonebi mineralur wyals mi-
irTmeven, rom tanadebi iyvnen, germaneli
qalbatonebi ki - rom janmrTelni iyvnen.
golf-klubis wevroba singapurSi iTvleba
SeZenad, romelic momxmareblis maRal so-
cialur statuss adasturebs, xolo did
britaneTSi - es saqmianobis erT-erTi Cveu-
lebrivi saxeobaa mocaleobaSi, da aranair
eqskluziurobaze aq saubari ar aris. Tuki
ZiriTadi mowodeba Zlier varirebs sxvadas-
xva bazrebze, kompaniam unda airCios decen-
tralizebuli midgoma gadawyvetilebebis
miRebisadmi reklamis TvalsazrisiT saer-
TaSoriso bazarze.

4. kulturuli amTvisebloba. Tuki pro-
duqtTan mimarTebaSi Camoyalibda moxmare-
bis mkafio Taviseburi struqtura, Cveule-
bebi da mjobinebebi, rogorc magaliTad,
kvebis produqtebisa da sasmelebis SemTx-
vevaSi, maSin kompaniisaTvis aucilebelia
decentralizaciis xarisxis amaRleba gada-
wyvetilebis miRebisas reklamasTan mima-
rTebaSi.

5. iuridiuli SezRudvebi. sareklamo
saqmianibis regulirebis Taviseburebebi sxva-
dasxva qveyanaSi gadawyvetilebebze rekla-
maSi Zalian seriozul zegavlenas axdenen.
im qveynebSi, sadac reklamis gamavrcelebels
Segueba uwevs mkacri moTxovnebisadmi, um-
jobesia decentralizebuli midgoma gadaw-
yvetilebis miRebisadmi, raTa SesaZlebeli
iyos srulad gamoviyenoT praqtikuli re-
komendaciebi lokalur doneze. evrokavSir-
Si, magaliTad, „WeSmariti” harmoniis dadgo-
mamde, romelic saerTaSoriso doneze moqme-
debs reklamis gamavrceleblebisaTvis auci-
lebelia Zalian yuradRebiT moekidon odnav
SesamCnev gansxvavebebsac ki sxvadasxva qvey-
nis kanonmdeblobebSi da sazogadoebaSi
miRebul normebSi, rac saSualebas mogvcems

Tavidan aviciloT erTob ZviradRirebuli
Secdomebi.

variantebi, romelTac firmebi irCeven,
metismetad mravalferovania. zogierTi or-
ganizaciebi cdiloben mkacrad akontrol-
on TavianTi saerTaSoriso sareklamo saqmi-
onoba centridan, sakuTari kompaniis adap-
tirebiT adgilobrivi kulturis da pirobe-
bis gaTvaliswinebiT. sxvebi lokalur me-
nejerebs moqmedebis SedarebiT Tavisufle-
bas aniWeben, maTgan saerklamo programebis
SemuSavebis moTxovniT farTo strategiul
moTxovnaTa garglebSi, xolo sareklamo
saagentoTa da kompaniaTa saqmianoba rekla-
mis saSualebaTa Sesyidvis saqmeSi mkafi-
od reglamentirebulia, direqtivebiT cent-
ridan. mesameebi lokalur menejments srul
avtonomias Tavazoben, rogorc saerTo stra-
tegiul doneze, ise lokaluri strategieb-
is realizaciis doneze.

reklamis gavrcelebis saerTaSoriso
saSualebebi erTob mravalferovania.

• gazeTebi. axali teqnologiebi, kerZod,
Tanamgzavruli beWdva, romelic saSuale-
bas iZleva sareklamo teqstebi gadaices
dasabeWdad Tanamgzavris meSveobiT, uzrun-
velyofs reklamis ufro swraf da efeqti-
an gavrcelebas. ase, magaliTad,

mravali saerTaSoriso gazeTi (magal-
iTad, International Herald Tribune, Financial Times,
AsShimbun, Wall Street Asian, Wall Street Journal) erT-
droulad ibeWdeba erTbaSad msoflios ram-
denime qveyanaSi. saerTod da mTlianad
adgilobriv da globalur presaSi moxda
seriozuli cvlilebebi; sul ufro meti
gazeTi, rom qondes SesaZlebloba moicvas
gansazRvruli miznobrivi auditoriebi,
globalurebi xdebian.

• Jurnalebi. arsebobs erovnuli da saer-
TaSoriso Jurnalebi, romlebic ganaTavse-
ben reklamas, romelic mimarTulia region-
ul, saerTaSoriso an globalur mkiTxvelze
(magaliTad,  ortune, Newsweek, Time, The Econo-
mist). qalTa Jurnalebi, magaliTad, Cosmopol-
itan, Elle, Vogue Harper,s Bazaar, ibeWdeba sxvadasxva
miznobrivi qveynebis an regionebis mkiTx-
velTaTvis sxvadasxva gamocemebSi.

• profesiuli da teqnikuri gamocemebi.
mxolod erT evropaSi dRes 15 aTasi aseTi
gamocema iTvleba, da maTi raodenoba mud-
mivad izrdeba.

 Ï% kinematografi. es SedarebiT popu-
laruli saSualebaa iseTi auditoriis
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mosacavad, rogoricaa, magaliTad, mozarde-
bi. ganviTarebad da sustadganviTarebul
qveynebSi kino dRemde rCeba reklamis gavr-
celebis mniSvnelovan saSualebad.

• televizia. dReisaTvis Zalian Znelia
moZebno qveyana,romelSic igi ar gamoiyene-
ba rogorc reklamis gavrcelebis erT-erTi
ZiriTadi saSualeba. saTanamgzavro da sak-
abrlo televiziam mniSvnelovnad gaafar-
Tova da gaaZliera televiziis gamoyenebis
SesaZleblobebi saerTaSoriso reklamis-
aTvis. iseTi telesadgurebi, rogoricaa,
magaliTad, CNN, NBC Super Shanel da Eurosport,
Zalze popularuli media-arxebi gaxdnen,
romlebic aqtiurad gamoiyenebian saerTa-
Soriso reklamis gavrcelebisaTvis. sate-
levizio arxebis kidev erTi saerTaSoriso
jgufi moicavs Dow Jone,s European Business Nevs,
BBC Worldwide da CNBC NBC-s.

• gare reklama da reklama transportze.
reklamis gavrcelebis es saSualebebi gam-
oiyeneba mTels msoflioSi. ganviTarebul
dasavlur bazrebze gare reklamis saSu-
alebaTa anakrebi, romlebic gamoiyeneba
reklamis gamavrcelebelTa mier, mudmivad
Seivseba da gafarTovdeba (magaliTad, sa-
varZlebi parkebSi, satvirToebi, taqsebi, av-
tobusebis gaCerebaTa pavilionebi). es sa-
Sualebebi gamoiyenebian alternatiulis
saxiT iseT SemTxvevebSi, rodesac produq-
tis reklama televiziiT SeuZlebelia, ma-
galiTad, Tuki saqme exeba Tambaqos nawarms
da alkoholur sasmelebs. zogierT qveya-
naSi, magaliTad indoeTSi da koreis sax-
alxo demokratiul respublikaSi, gare
reklama ukanasknel periodSi sul ufro
met mniSvnelobas iZens.

• interaqtiuri komunikaciis saSuale-
bebi. interaqtiuri sistemebi, iseTebi, rogor-
icaa videoteqsti da komerciuli televi-
zia, sul ufro did mniSvnelobas iZens sak-
abelo televiziis Semdgomi ganviTarebiT.
dRes ara mxolod interneti warmoadgens
reklamis axal arxs; did popularobas iZens
aseve, magaliTad, TiVo, axali teqnologia,
romelic telemayureblebs saSualebas
aZlevs SeinarCunos da aRadginos telege-
decemebi realur droSi. gamoCnda da vi-
Tardeba aseve interaqtiuri televizia,
romelic sul ufro met saSualebas aZlevs
teleauditorias akontrolos programis
daTvalierebis procesi, rac iwvevs mis
Semdgom fragmentacias.

• radio. rogorc saerTaSoriso rekla-
mis gavrcelebis saSualebas, radios gar-
kveuli SeZRudvebi gaaCnia, ramdenadac ko-
merciuli radiosadgurebi, rogorc wesi,
regionalurebi arian. magram, magaliTad,
radio Luxemburg-i - internacionaluri evro-
puli radiosadguria - axorcielebs rek-
lamis translirebas ramdenime enaze da
uZRvnis mas mTel evropas.

• reklama gayidvis adgilebze. msoflio
miRweva, romelsac reklamis Tanamedrove
gamavrceleblebi farTod iyeneben, rogorc
miznobriv momxmarebelTa mocvis saSuale-
bas, isini sadac ar unda imyofebodnen: sam-
uSaoze, fitnes-centrSi, supermarketSi,
aeroportSi da TviTmfrinavSi.

• iarmarkebi da gamofenebi. reklamis
gavrcelebis ZviradRirebuli saSualeba,
magram Zalian efeqtiani saerTaSoriso ko-
munikaciebisaTvis.

• sponsoroba. sportul RonisZiebaTa
sponsoroba, magaliTad olimpiuri TamaSe-
bisa, msoflio Cempionatisa fexburTSi an
movlenebi xelovnebis samyaroSi, uzrunve-
lyofs reklamis gamavrceleblebisaTvis
auditoriis uzarmazar mocvas. magram es
globaluri auditoria Zalze daSoriSore-
bulia, da msgavs sareklamo RonisZiebaTa
gazomva ukiduresad rTulia.

• sxva saSualebebi. masalebi, romlebic
gamoiyenebian reklamis saxiT gayidvis adg-
ilebze, saerTaSoriso masStabiT erTob
rTuli aRsawarmoebelia. udaod, aucilebe-
lia lokaluri pirobebisadmi adaptireba,
kerZod enis, kanonmdeblobis da savaWro
wertebis maxasiaTeblebs. pirdapiri safos-
to dagzavna gamoiyeneba mraval qveyanaSi,
magram ZiriTadad adgilobrivi kompaniebis
mier. ramdenadac organizacia, romelic
safosto momsaxurebebs Tavazobs, sxvadasxva
qveynebSi, maT Soris EC-is qveynebSi sxva-
dasxvanairad muSaobs, reklamis gavrceleb-
is es saSualeba saerTaSoriso masStabiT
Cveulebriv ar gamoiyeneba. magram kompanie-
bi, romlebic saqonels yidian sakredito
baraTebiT da monacemTa baza gaaCniaT in-
ternacionaluri klientebis mixedviT, Seu-
ZliaT isargeblon am saSualebiT global-
uri komunikaciisaTvis. sul ufro met mo-
wodebas Rebulobs kavSiri internetis meS-
veobiT realuri drois reJimSi. organiza-
ciebi, romlebic eZeben globaluri audi-
toriis mocvis SesaZleblobas, mudmivad
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adideben investiciebs reklamis gavrceleb-
is am interaqtiur saSualebaSi (me-4 TavSi
Cven ufro dawvrilebiT ganvixileT inter-
aqtiuri marketingi).

saerTaSoriso reklamis gavrcelebis
saSualebaTa SerCeva bevrad ufro rTulia,
vidre adgilobrivi reklamis saSualebis
SerCeva, ramdenadac mocemul SemTxvevaSi
media-dagegmvis specialistisaTvis mniS-
vnelovania erovnuli kanonmdeblobis speci-
fikis gaTvaliswineba da sxvadasxva qvey-
nis kulturul-istoriuli Tavisebur-ebe-
bi. aseTi dagegmva rom efeqtiani iyos, rek-
lamis saerTaSoriso gamavrceleblebs
sWirdeba reklamis gavrcelebis saimedo
da xarisxiani saSualebebi, romlebic Sei-
Zleba gamoyenebul iqnes sxvadasxva qveya-
naSi. zogierT qveyanaSi sarwmuno infor-
maciis miReba auditoriis Semadgenlobisa
da sididis, sareklamo adgilis Rirebulebis
da a.S. Sesaxeb Zalze rTulia. ufro metic,
kvlevebis Catarebis meTodika da maTi Sede-
gebis Sefaseba erTnairi rodia sxvadasxva
qveyanaSi, rac sxvadasxva qveynidan miRe-
bul monacemTa Sedarebas SeuZlebels xdis.
evrokavSirSi dReisaTvis sareklamo saagen-
toTa evrokavSiris asociaciam SeimuSava
sistema, romelic saWiro monacemebis gaer-
Tianebis saSualebas iZleva, raTa daexma-
ros gaerTianebuli evropis media-mkvle-
barebs. amaswinaT realizebuli saerToevro-
puli proeqtebi, romlebic reklamis gam-
avrcelebelTa, saagentoebis, beWdviTi da
satelevizio masobrivi informaciis saSu-
alebaTa mier finansdeboda, SesaZlebeli
gaxada monacemTa Segroveba, romelTa wya-
lobiT media-dagegmvis spesialists Seu-
Zlia SeimuSavos ufro efeqtiani kampanie-
bi rogorc mTeli evropisaTvis, ise misi
calke regionebisaTvis.

amasTan erTad, preferenciebi reklamis
gavrcelebis sxvadasxva saSualebebis Tval-
sazrisiT, da maTi fasebi aseve Zlier var-
irebs sxvadasxva qveynebSi.erT-erTma gamokv-
levam uCvena, rom skandinaviur qveynebSi
dominirebs masobrivi iformaciis beWduri
saSualebebi-sami gamokiTxuli responden-
tidan orma ganacxada, rom did ndobas gan-
icdian aseTi reklamisadmi, da imavdrou-
lad xuTidan mxolod erTma aRiara, rom
imave zomiT endoba satelevizio rekla-
mas. beWdviTi sityvis aseTi mjobineba Zalze
Zlier zemoqmedebs reklamis gavrcelebis

caSualebaTa arCevanze. kidev erTma gamokv-
levam aCvena, rom rogorc minimum mTeli
evropis teritoriaze moqmed reklamis or-
mocdaaTi gamavrceleblidan ormocma Tavisi
saqmianoba reklamis gavrcelebis saSuale-
baTa Sesyidvis saqmeSi erTian qselSi gaaer-
Tiana, amrigad fasis Semcirebis varaudiT.
miuxedavad amisa, kulturuli gansxvavebe-
bi Sesyidvis upiratesobebSi arsad ar wa-
sula. magaliTad, italiaSi, iseTi maCvenebe-
li, rogoricaa sareklamo wona (sareklamo
kompaniis mier auditoriis mocvis dageg-
mili an praqtikaSi miRweuli done), bevrad
ufro maRalia, vidre sxva evropul qveyneb-
Si. erT-erTi wyaros Tanaxmad, es kulturu-
li gansxvavebebi ganpirobebulia ara logi-
kiT, aramed imiT, risi miRwevac yvelaze
metad surT media-mgegmavebs, da xSirad
iwveven standartizebuli an centralize-
buli midgomebisadmi winaaRmdegobas loka-
lur doneze. amrigad, saerTo-evropul me-
dia-strategiaTa standartizacia-Zalze
rTuli amocanaa.

yvelaferi es saSualebas gvaZlevs ga-
vakeToT Semdegi daskvna: kompaniebma, rom-
lebic TavianTi produqtebis reklamire-
bas axorcieleben sxvadasxva qveynebis ba-
zarze, unda gadawyviton, reklamis gavr-
celebis romeli saSualeba airCion, mizno-
brivi jgufebis Sesaxeb monacemebze dayrd-
nobiT, maT gankargulebaSi arsebul biu-
jetSi, sareklamo farTis Rirebulebis mo-
nacemebze da reklamis gavrcelebis sxva-
dasxva saSualebis efeqtianobis Sefaseba-
ze dayrdnobiT ama Tu im qveyanaSi.

qveynebi aseve gansxvavdebian SezRudva-
Ta doniT, romlebic moqmedeben sareklamo
saqmianobis sferoSi, mraval saxelmwifoSi
mravali norma da kanoni arsebobs, romlebic
zRudaven da aregulireben kompaniis sarek-
lamo danaxarjebs, reklamis gavrcelebis
saSualebebis gamoyenebas, sareklamo mo-
wodebebis da dapirebebis bunebas da sarek-
lamo programebis sxva aspeqtebs.

SvedeTSi, norvegiasa da daniaSi 12
welze naklebi asakis bavSvebis reklama
ikrZaleba kanoniT. am wesis Sesasruleblad
McDonald’s-i axorcielebs sakuTari Tavis
reklamirebas am regionSi, rogorc saojaxo
restornisa. momxmarebelTa am kategoriis
reklama akrZalulia aseve belgiaSi, irlan-
diaSi, holandiasa da avstriaSi; analogiuri
kanonebi ganixileba italiaSi da polo-

Документ создан с помощью незарегистрированной версии pdfFactory Pro www.pdffactory.com

http://www.pdffactory.com


161

neTSi. saberZneTSi akrZalulia saTamaSos
reklamireba saRamos 10 saaTamde.

Tu Tambaqos nawarmze vilaparake-
bT, maSin evropuli komisiis moTxovniT
2006 wlamde maTi reklama akrZaluli
iyo yvela misi wevris mier.es akrZal-
vebi TandaTanobiT SemohqondaT: Tavda-
pirvelad 2001 wels akrZalul iqna
reklama kinoTeatrebSi; 2002 wels -
beWdvaSi, 2003 wels - sponsoruli saqmi-
anobis msvlelobaSi. sigaretis spon-
soruli reklama msoflio mniSvnelo-
bis RonisZiebebis, magaliTad, avtorbo-
la „formula 1"-is Catarebisas aikrZa-
la 2006 wlisaTvis.

rac Seexeba alkohols, erTob mkac-
ri SezRudvebi arsebobs SvedeTsa da
fineTSi,magram yvelaze Sors safrange-
Ti wavida - aq SemoRebulia akrZalva
alkoholuri sasmelebis yvela forma-
ze. daniasa da did britaneTSi mwarmo-
ebeli valdebulia boTlebis eTikete-
bze moaTavsos gafrTxileba alkohol-
is mavneobis Sesaxeb; uaxloes dros,
albaT, ufro mkacri wesebi SemoRebu-
li iqneba germaniaSic.

magram, evropis sasamarTlos gadaw-
yvetilebis Tanaxmad,romelic miRebul
iqna 2001 wlis martSi, Jurnal Gourmet-
is mflobelis mier Setanili sarCelis
Sedegad, masSi ganTavsebuli akrZalvis
winaaRmdeg SvedeTSi alkoholis Taobaze,
msgavsi kanonebi dabrkolebebi xdebian,
romlebic vaWrobas abrkoleben evrokav-
Siris qveynebSi. am sasamarTlo gadaw-
yvetilebis Tanaxmad mTavrobebs Seu-
ZliaT alkoholis reklamis SezRudva,
mxolod maSin, Tuki es keTdeba sazoga-
doebis janmrTelad SesanarCuneblad.
mogvianebiT Gourmet-is saqme gadaeca
SvedeTis sasamarTlos, romelsac unda
gadaewyvita Tu alkoholur sasmelebze
akrZalva ramdenad iyo mimarTuli swo-
red am keTilSobil mizanze da gana ar
SeeZlo Svedur mTavrobas saWiro Sede-
gebis miRweva ufro naklebmkacri Ronis-
ZiebebiT. magram unda vaRiaroT, rom
evropuli sasamarTlos mocemuli dad-
genileba nebismier SemTxvevaSi gzas
uCvenebda mraval kompanias, romlebic
udaod aqtiurad daicaven evropel mTa-
vrobaTa akrZalvebs erovnuli reklam-
is sferoSi.

evrokavSiris saSinao bazris saqmeTa
komisia agrZelebs Tavis muSaobas, romel-
ic mimarTulia imaze, rom SesabamisobaSi
iqnes moyvanili kanonebi da normebi, rom-
lebic aregulireben sareklamo saqmianobas
sxvadasxva qveynebSi, da meti wesrigi Sevi-
tanoT multimiliardian evropul sarek-
lamo industriaSi. reklamis da eleqtronu-
li vaWrobis gavrcelebis interaqtiur sa-
SualebaTa gamoCena da Semdgomi ganviTare-
ba niSnavs, rom saerTaSoriso reklama aq-
tiurad ganviTardeba momavalSic. magram
kulturul da iuridiul uTanxmoebaTa
arseboba niSnavs, rom sareklamo kampaniebi
SesaZloa arasodes ar gaxdebian WeSmari-
tad saerToevropuli an globaluri.
maSasa-dame, Tumca reklamis gamavrcele-
blebs SeuZliaT kidevac globaluri strat-
egiebis SemuSaveba, serTo xelmZRvanelobi-
saTbis Tavisi sareklamo saqmianobisaTvis,
konkretuli sareklamo programebis adap-
tireba mainc unda movaxdinoT adgilobriv
kulturasTan da tradiciebTan, reklamis
gavrcelebis saSualebaTa Taviseburebebi-
sa da normebisadmi, romlebic aregulireben
sareklamo saqmianobas ama Tu im qveyanaSi.

axla ki reklamasTan dakavSirebuli
sakiTxebis ganxilvis Semdeg gadavideT
piaris sakiTxebze.

gayidvaTa masobrivi winwawevis kidev
erT mniSvnelovan da efeqtian saSualebas
warmoadgebs sazogadoebriobasTan kav-
Siri, pablik rileiSeni, piari, e.i. kompa-
niis saqmianoba, momarTuli kargi urTierT-
damokidebulebis mowesrigebisaken sazoga-
doe-basTan informaciis masobriv saSuale-
bebSi dadebiTi gamoZaxilebis wyalobiT,
pozitiuri „korporaciuli” imijis Camoy-
alibebaze, arasasurveli xmebis uaryofaze
da sazogadoebriobis darwmunebaze firmis
saqmianobis aucileblobaze da mis keTil-
myofel gavlenaze sazogadoebis cxovre-
baze.

sazogadoebasTan kavSiri, piari -
kompaniis saqmianobaa, mimarTuli kar-
gi urTierTdamokidebulebis mowesrige-
baze sazogadoebasTan, keTilganwyo-
bili gamoZaxilebis wyalobiT maso-
brivi informaciis saSualebebSi, pozi-
tiuri korporaciuli imijis formire-
baze, arasasurveli xmebis uaryofaze
da sazogadoebis darwmunebaze firmis
saqmianobis aucileblobaSi da mis
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keTilmyofel gavlenaze sazogadoeb-
is cxovrebaze. ZiriTadi instrumente-
bi - urTierTkavSirebi presasTan, pro-
duqtis propaganda, korporaciuli kav-
Sirebi, lobireba da konsaltinguri
saqmianoba.

piar-ganyofilebebi Semdeg funqciebs
asruleben.

• kavSiri presasTan an axali ambebis
saagentoebTan. axali saintereso infor-
maciis Sedgena da ganTavseba masobrivi
informaciis saSualebebSi, sazogadoebis
yuradRebis mosazidad romelime adamianis,
saqonlis an momsaxurebisadmi.

• saqonlis propaganda. adamianTa Setyo-
bineba konkretuli saqonlis an momsaxure-
bis Sesaxeb da maTi reklama.

• sazogadoebrivi saqmianoba. sazogadoe-
basTan urTierTdamokidebulebis formire-
ba da SenarCuneba adgilobriv da saerTo-
erovnul doneze.

• lobireba. TanamSromloba sakanonmde-
blo da aRmasrulebel xelisuflebasTan,
romelic saSualebas iZleva zegavlena
movaxdinoT kanonSemoqmedebiT procesebT-
an.

• urTierToba investorebTan. urTierT-
damokidebulebaTa SenarCuneba aqcionerebT-
an da finansuri bazris sxva subieqtebTan.

• ganviTareba. kavSirebi sponsorebTan
da arakomerciuli organizaciebis wevrebTan
finansuri daxmarebis misaRebad an moxa-
liseTa saqmianobis mxardaWera.

piari gamoiyeneba saqonelTa da mom-
saxurebis, adamianebis, adgilebis, ideebis
saqmianibis saxeobaTa, organizaciebis da
mTeli eris popularizaciisTvisac ki. ma-
galiTad, dargobrivma asociaciebma piar-
teqnologiebi gamoiyenes sazogadoebis
Semcirebadi interesis aRsadgenad iseTi
saqonlisadmi, rogoricaa, kvercxebi, vaSli,
rZe da kartofili. saxelmwifoebi iyeneben
am saqmianobas turistebis da ucxouri in-
vesticiebis mosazidad da saerTaSoriso
mxardaWeris gasaZliereblad. kompaniebs
SeuZliaT piari gamoiyenon krizisidan ga-
mosvlis procesis samarTavad.

efeqtiani piar-saqmianoba saSualebas
iZleva Zlieri zegavlena movaxdinoT sa-
zogadoebriv azrze mniSvnelovnad nakle-
bi danaxarjebis pirobebSi, vidre reklamis
gamoyenebis dros. saqme isaa, rom mocemul
SemTxvevaSi kompaniam ar unda gadauxados

Tavis personals Sesabamisi masalebis Se-
muSavebisa da gavrcelebisaTvis da RonisZ-
iebaTa marTvisaTvis. Tuki kompania war-
moadgens marTlac saintereso informacias,
misi gasajaroveba da ganxilvis dawyeba
dauyovnebliv masobrivi informaciis ram-
denime saSualebas SeuZlia, xolo sazoga-
doebriobis am interesisagan efeqti zogjer
ramdenime mln dolaris Rirebulebis sarek-
lamo kampaniis efeqtis tolia. ufro met-
ic, aseT informacias adamianebi ufro en-
dobian, vidre kompaniis mier anazaRaure-
bul reklamas.

samwuxarod, arasakmarisi aqtiurobisa
da dacaklevebulobis gamo piar-saqmianobas,
miuxedavad misi potenciuri simZlavrisa,
dRemde marketingis gers uwodeben. piar-
ganyofileba Cveulebriv kompaniis Stab-bi-
naSia ganTavsebuli. misi TanamSromlebi,
rogorc wesi, imdenad arian datvirTuli
muSaobiT sruliad sxvadasxva jgufebTan-
aqcionerebTan, kompaniis momuSaveebTan, kanon-
mdeblebisa da saqalaqo xelisuflebTan,-
rom programebis SemuSaveba, romlebic mo-
wodebulia xeli Seuwyos saerTo mar-
ketinguli miznebis miRwevas, xSirad ug-
ulebeliyofa. garda amisa, marketingis da
piaris specialistebi yovelTvis rodi
laparakoben erT enaze. piaris mravali
specialisti TavianT samuSaos xedaven mx-
olod informaciis momzadbasa da gavr-
clebaSi; xolo marketingis specialistebs
ufro metad ainteresebs is, Tu reklama da
piari ra zegavlenas axdenen gayidvaTa da
firmis mogebis doneze.

magram es situacia TandaTan icvleba.
dRes mraval kompanias surs, rom sazoga-
doebriobasTan kavSiris ganyofilebebi
TavianT saqmianobas axorcielebdnen kompa-
niis marketinguli miznebis gaTvaliswi-
nebiT.

xmauriani da masStaburi reklama
Cveulebriv msxvil markebTan asocir-
deba, magram es yovelTvis rodi niS-
navs, rom swored reklamam iTamaSa mTa-
vari roli maT SeqmnaSi. markis daba-
deba xSirad xdeba ara reklamis wyalo-
biT, aramed efeqtiani kavSirebis xar-
jze sazogadoebriobasTan. Cveni mTa-
vari wesia: „pablik rileiSeni pirvel
adgilzea, reklama - meoreze”. kavSiri
sazogadoebriobasTan -  es lursmania,-
reklama - CaquCi. pablik rileiSeni qm-
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nis ZiriTad koncefciebs, romlebic
reklamisaTvis uzrunvelyofen san-
doobas... ase, magaliTad, anita roddikma
Body Shop-i farTod cnobil markad gada-
aqcia, reklamiT sargeblobis gareSe,
man ubralod Semoiara mTeli msof-
lio, mosaxleobis yvela fenebis yura-
dRebis sakuTari Tavisadmi mi pyrobiT.
amaswinandel periodamde kompania Star-
bucks Coffee Co.-s Tavis reklamaze peSvi
yavis marcvalic ki ar dauxarjavs. 10
wlis manZilze mis sareklamo biujets
jamSi 10 mln dolarzec ki ar gadau-
Warbebia. im markisaTvis, romlis gay-
idvaTa moculoba 1,3 mlrd dolars
Seadgens weliwadSi ,  es ubralod
sasacilo Tanxaa. Wal-Mart-i aseve um-
sxvilesi sacalo gamyidveli gaxda
msoflioSi, praqtikulad sakuTari
Tavis reklamirebis gareSe . yvela-
saTvis cnobilia, Tu ra did warmate-
bas miaRwia saTamaSoebis warmoebaSi
Furby, Beanie Babies da Ticke Me Elmo-m, xolo
internet-momsaxurebaTa SeTavazebaSi-
Yahoo!,Amazon.com da Excite-m, da yvela
isini cnobili markebi gaxdnen, reklam-
isadmi saerTod mimarTvis gareSe.

piaris specialistebi sxvadasxva inst-
rumentebs iyeneben, da erT-erTi yvelaze
mTavari, siaxleebia. piaris specialistebi
eZeben an TviTon qmnian istoriebs, romlebic
axal saintereso monacemebs Seicaven Tavi-
si kompaniis, misi saqonlis an TanamSrom-
lebis Sesaxeb, romlebic maT warmoadgenen
keTilsasurvel samyaroSi. xandaxan aseTi
siaxleebi bunebrivad warmoiSoba TavisTa-
vad, xolo zogjer specialistebi raRac
specialur RonisZiebebs gvTavazoben, romel-
ic siaxle xdeba kidevac.

kompaniis da misi saqonlis an momsax-
urebis popularobis amaRleba da misadmi
sazogadoebriobis yuradRebis mozidvis
saSualebas iZleva aseve sajaro gamosv-
lebi. sul ufro xSirad kompaniaTa xelmZR-
vanelebs eqspromtis saxiT uwevT pasuxi
masobrivi informaciis saSualebebis kiTx-
vebze an sityvebiT gamovidnen dargobrivi
asociaciebis kiTxvebze an gayidvebis sak-
iTxebisadmi miZRvnil Sexvedrebze, da maT-
ma gamosvlebma SeiZleba an gaaumjobeson,
an gaauareson maTi organizaciis imiji.

piaris kidev erTi gavrcelebuli in-
strumentia sxvadasxva specialur Ronis-

ZiebaTa Catareba, dawyebuli pres-konferen-
ciebiT, Ria karis dReebiT, demonstra-cie-
biT da gamofenebiT da damTavrebuli sa-
haero buStebis gaSvebiT, multimedia-prezen-
taciebiT, lazeruli SouebiT, kompaniebisa
da produqtebis prezentaciebiT estradis
varskvlavebis monawileobiT da sagan-
manaTleblo programebiT, romlebic gam-
iznulia imaze, rom daainteresos sazoga-
doebis sxvadasxva fenebi. riCard brenson-
ma, Virgin Group-is aRmasrulebelma direqtor-
ma uCvena, Tu rogor SeiZleba metis miRweva
TviTreklamis da Tavisi kompaniis popu-
larizaciis wyalobiT, gamorC-euli talan-
tis SexamebiT sajaro gamosvlebis dros
specialuri RonisZiebebiT.

garda amisa, pablik-rileiSenis special-
istebi beWdur masalebs amzadeben mizno-
brivi bazrebis mocvisa da maTze zegav-
lenisaTvis: yovelwliuri angariSebi, bro-
Surebi, statiebi, krebulebi da Jurnalebi
siaxleebiT kompaniis Sesaxeb.

sul ufro xSirad komunikaciebis in-
strumentebis saxiT gamoiyeneba audioviz-
ualuri masalebi- filmebi,slaidebi, video
da audiokasetebi.

farTod gamoiyeneba aseve masalebi,
romlebic qmnian kompaniis vizualur saxes,
romlebic aseve arsebiT zegavlenas axdenen
mis reputaciaze. logotipi, sakancelario
nivTebi, broSurebi, blankebi, savizito
baraTebi, Senobebi, momuSaveTa uniforma da
kompaniis avtomanqanebi da satvirToebic
ki-yvelaferi es efeqtiani marketinguli
instrumentebi xdebian, Tuki mimzidvelad
gamoiyureba da originalurad daamaxsov-
rdeba adamianebs.

dabolos, kompanias SeuZlia sazogadoe-
bis simpaTia daimsaxuros, Tuki saxsrebi da
dro daixarjeba sazogadoebriv-sasargeblo
saqmianobisadmi, kerZod, kampaniisa-Tvis sax-
srebis Sesagroveblad, ama Tu im serio-
zul da gadaudebel problemaTa gada-
saWrelad, magaliTad, wera-kiTxvis ucodin-
arobasTan brZolisaTvis, saqvelmoqmedo
fondebis mxardaWeris an daxmarebis gasaw-
evad xandazmul an fizikuri naklis mqone
adamianebze. yvelaferi es Zalze uwyobs
xels firmis reputaciis ganmtkicebas sa-
zogadoebriobis TvalSi.

sponsoroba - es yovlad SesaZlo qmede-
bebi an RonisZiebebia, romlebSi monawi-le-
obis wyalobiT korporaciebi informaciis
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masobrivi saSualebebis momatebul inter-
ess aRwevs maTdami. korporaciuli sponso-
roba dRes stimulirebis mZlavri saSualeba
gaxda, romelic kompaniebs SesaZleblobas
aZlevs gaaZlieros Tavisi markis imiJi, an
xalxs warudginos axali saqoneli an mom-
saxureba. zogierTi kompaniebi sponsorobas
iyenebdnen gasaRebis stimulirebis strate-
giuli instrumentis saxiT, raTa Camoyali-
bdes markis imiji an bazarze gamotanil
iqnes axali saqoneli an momsaxureba. sak-
marisia gavixsenoT, magaliTad, kompania sam-
sungi, romelic erTob warmatebiT SeuerT-
da olimpiuri TamaSebis sponsorTa ara-
did, magram sapatio jgufs. yuradRebis ga-
nawilebiT ramdenime globalur RonisZie-
baTa sponsorul saqmianobaze, kerZod,
olimpiur TamaSebze, kompaniam Tavisi sava-
Wro marka erT-erT yvelaze popularulad
gadaaqcia msoflioSi.

piaris erTob efeqtiani instrumenti
SeiZleba gaxdes kompaniis saiti. momxmare-
blebs da sazogadoebis sxva wevrebs Seu-
ZliaT Sevidnen saitze sWiro informaciis
misaRebad an ubralod gasarTobad. veb-sait-
ebi aseve warmoadgenen saukeTeso saSuale-
bas konfliqtebis dasaregulireblad mo-
mxmareblebTan. ramdenadac interneti dRes
informaciis sul ufro da ufro popularu-
li wyaro xdeba, igi sazogadoebriobasTan
kavSiris Zalze mZlavri instrumentic xdeba.

kompaniaTa saitebi gamoiyenebian dak-
mayofilebul momxmarebelTa rekomendacie-
bis gansaTavseblad, farTo masebis Sesaty-
obineblad bazarze axali produqtis gamo-
tanis Sesaxeb, da aseve imisaTvis, rom kompa-
nias SeZleboda saxalxod reagireba moex-
dina raime movlenebze, gansakuTrebiT kriz-
isulze, amasTan gaekeTebina es swrafad,
farTo auditoriis mocviT da SedarebiT
aradidi danaxarjebiT. korporaciuli sait-
ebis buneba, romelic maT saSualebas mis-
cems pirdapir Sexvdes momxmareblebs, niS-
navs, rom pablik-rileiSenis ganyofilebebs
SeuZliaT ukeT akontrolon mimarTva, rom-
lebic auditoriamde unda iqnes mitanili.
internetis gamoCenamde Jurnalistebze day-
rdnoba uxdebodaT, romlebic statiebs werd-
nen maT Sesaxeb, maTi produqtebisa da Tan-
amSromlebis Sesaxeb, - mxolod ase SeZlo
kompaniam sakuTari Tavisadmi miepyro yura-
dReba da moepovebina sazogadoebis ndoba.

saitebis erT-erTi yvelaze seriozuli

upiratesoba piarisaTvis didi kontrolia
SetyobinebaTa Tanmimdevrulobaze. aucile-
blobis zomiT gayidvaTa moculobis Sesana-
rCuneblad, SeiZleba gamoyenebul iqnes pro-
pagandistuli masalebi. magaliTad, ramdena-
dac eleqtronuli pres-relizi pirdapir
egzavneba momxmarebels, da ara Jurnalists,
SeiZleba gakeTdes specialuri miTiTeba
(damowmeba), Catarebul iqnes momxmarebel-
Ta gamokiTxva da dauyovnebul iqnes gage-
buli maTi mosazreba wakiTxuli siaxleeb-
is Sesaxeb.

da Tumca internets SeuZlia Secvalos
saqmianobis TviT safuZveli piaris mixed-
viT, magram mas ar SeuZlia mTlianad Secva-
los Jurnalistebi da maTi masalebi, rom-
lebic adamianTa didi ndobiT sargebloben.
maSasadame, eleqtronuli doping-saqmiano-
ba aucilebelia Sevsebul iqnes uSualo
personaluri urTierTobiT JurnalistebTan
da sxva adamianebTan, romlebic sazogadoe-
briv azrs ayalibeben.

piarTan dakavSirebuli ZiriTadi

gadawyvetilebebi

iseve rogorc stimulirebis sxva in-
strumentebis SemTxvevaSi, gadawyvetileb-
is miRebisas imis Sesaxeb, sad da rodis
iqnes gamoyenebuli piari, menejmentma mkaf-
iod unda gansazRvros am saqmianobis miznebi,
airCios Setyobinebis formebi da misi ma-
tarebeli, Seadginos moqmedebis gegma da
RonisZiebis damTavrebisTanave Seafason
misi Sedegebi.

miznebis SerCeva damokidebulia imaze,
Tu ra tipis informacia gavrceldeba, ra
miznebis miRwevas cdilobs kompania (ma-
galiTad, Camoayalibos saqmeSi Caxedulo-
bis gansazRvruli done, gazardos codnis
done, Camoayalibos gansazRvruli imiji
konkretuli miznobrivi jgufebisaTvis da
a.S.), da auditoriis ganmasxvavebeli maxasi-
aTeblebisagan.

mimarTvis Tema, romelic gavrceldeba
piar-kompaniis msvlelobaSi Sexamebul unda
iqnes kompaniis saqmianobis saerTo miznebT-
an am mimarTulebiT, romelic winaswar aris
dasaxuli. zogierT SemTxvevaSi mimarTvis
da misi Semcvelis SerCeva misi gavrcelebi-
saTvis siZneles ar warmoadgens. sxva SemTx-
vevebSi kompanias mouwevs swrafad Seqmnas
siaxleebi, sazogadoebisaTvis saintereso
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RonisZiebaTa dasponso-rebiT, da ara maTi
moZiebiT. siaxleTa Seqmnas gansakuTrebu-
li mniSvneloba gaaCnia arakomerciul
organizaciaTa propagandistul saqmianoba-
Si, romelic mimarTulia maTi fondebis
Sevsebaze. warsulSi aseTma organizacieb-
ma SeimuSaves specialur RonisZiebaTa mTe-
li anakrebi SemowirulobaTa SekrebisaTvis:
suraTebis saqvelmoq-medo gamofenebi, auq-
cionebi, vaxSamebi,maraTonebi da a.S.

piar-kompaniebis realizeba didi si-
frTxiliT unda moxdes. magaliTad, SemaZr-
wunebeli istoriis dabeWdva, cxadia, prob-
lemas ar warmoadgens, magram, samwuxarod,
realuri istoriebi umeteswilad arc ise
SeuZlebelia da SeiZleba ubralod ar daain-
teresos sagangebod dakavebuli redaqtori.
maSasadame, piaris specialistebis erT-erTi
mTavari amocanaa piradi kavSirebis dam-
yareba masobrivi informaciis saSualeba-
Ta redaqtorebTan. faqtobrivad, maTTvis
aucilebelia sakuTar TavSi gamoimuSavon
winaTgrZnobis unari, esa Tu is redaqtori
metadre romeli statiis Setanas moisur-
vebs Tavis gamocemaSi, riTac igi SeiZleba
dainteresdes. isini redaqtorebs ise ekide-
bian, rogorc bazars, romlis moTxovnebi
aucilebelia imdenad dakmayofildes, rom
maT moindomon gaagrZelon maTi siaxleeb-
is da sxva istoriebis gamoyeneba.

kompaniis saqmianobis Sedegebis Sefaseba
piaris mixedviT sakmaod rTulia, ramdena-
dac isini xSirad gamoiyenebian sxva in-
strumentebTan SexamebaSi, xolo maTi ze-
gavlena xSir SemTxvevaSi irib xasiaTs
atarebs. idealSi kompaniam unda Seafasos
cvlileba momxmarebelTa saqmeSi Caxedu-
lobis doneSi produqtis Sesaxeb, maTi
codnis xarisxSi da maTi damokidebulebiT
propagandistuli kampaniis Semdeg. es rom
gakeTdes, saWiroa yvela am parametris ga-
zomva kampaniamde da mis Semdeg. saboloo
jamSi piar-kampaniis saqmianobis efeqtiano-
bis Sefasebis saukeTeso xerxi, Tuki es saer-
Tod SeiZleba gakeTdes, imis gansazRvraSi
mdgomareobs, ramdenad Seicvala gasaRebis
done da mogebis maCveneblebi. amasTan, Tuki
am kampaniis Catarebisas firma iyenebda aseve
reklamisa da gasaRebis stimulirebis
RonisZiebebs, aucilebelia maTi zegavle-
nis gaTvaliswineba.

sul ufro meti da meti kompaniebi, gan-
sakuTrebiT isini, romlebic masobrivi in-

formaciis saSualebebis didi yuradRebiT
sargebloben,-bankebi, kvebis da qimiuri
produqtebis mwarmoeblebi, farmacevtuli
kompaniebi- mniSvnelovani saxsrebis in-
vestirebas axorcieleben TavianTi xangr-
Zlivvadiani urTierTkavSirebis SenarCuneba-
Si mediasTan, raTa Seumsubuqon TavianT
menejerebs sazogadoebriobasTan kavSirSi,
ufro efeqtiani programebis SemuSavebisa
da realizaciis amocana. isini izidaven
saagentoebs, romlebic specialdebian me-
diis analizsa da SefasebaSi, da piaris
konsultantebs siRrmiseuli analizis
CatarebisaTvis. aseTi analizis msvlelo-
baSi tardeba masalebis gamokvleva, rom-
lebic gamoqveynda beWdur da eleqtronul
masobrivi informaciis saSualebebSi, da
keTdeba sazogadoebrivi azris Sefaseba
kompaniis reputaciis, mis saqonelTa da
momsaxurebebis, da aseve misi konkurenteb-
is reputaciisa da produqtebis Sesaxeb,
Tvalyuri miedevneba cvlilebebs kanonm-
deblobaSi. aseTi analizi „mmarTvelobi-
Ti gonebis” wyaro xdeba, romlis safuZ-
velzec fasdeba kompaniis saqmianobis efeq-
tianoba sazogadoebriobasTan kavSirSi, rac
firmas Seumsubuqebs komunikaciaTa Semdgom
dagegmvas da urTierTdamokidebu-lebaTa
Camoyalibebas momxmareblebTan an sazoga-
doebasTan, menejerTa moqmedebis sakiTxeb-
is CaTvliT krizisul situaciebSi.

da bolos, ise rogorc komunikaciebis
sxva instrumentebis SemTxvevaSi, piari Sex-
amebul unda iqnes saqmianobis sxva saxeo-
bebTan gayidvaTa winwawevaSi, romelic Se-
dis firmis integrirebuli marketinguli
komunikaciebis saerTo kompleqsSi.

kiTxvebi gansjisaTvis

1. aqamde telemeyureblebi iTvlebod-
nen reklamis yvelaze ufro amTvisebel
auditoriad. Seicvala Tu ara es situacia
dRes? Tanamedrove mayureblebis telepro-
gramebis gadaxedvis Cveulebis Secvlam ram-
denad Zlieri zegavlena moaxdina kompani-
is sareklamo saqmianobaze? risi gakeTeba
SeuZlia dRes reklamis gamavrceleblebs
samomxmareblo auditoriis yuradRebis mo-
sazidad?

2. reklamis gamavrceleblebma unda Se-
imuSavon saintereso kreatiuli koncefciebi
anu e.w. „didi ideebi”, romlebic maT saSu-
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alebas miscemen ise moaxdinon TavianTi
marketinguli strategiebis realizeba, rom
isini mkafiod gamoiyofodnen sxvebis fonze.
daaTvaliereT sareklamo gancxadebebi
ramdenime JurnalSi. ipoveT reklama, romel-
ic Tqveni TvalsazrisiT aRiqmeba rogorc
WeSmaritad kreatiuli koncefcia. moita-
neT konkretuli mimarTvebis magaliTebi,
romlebic gamoyenebulia am reklamaSi da
komentari gaukeTeT am sareklamo gancxa-
debas. mogviyeviT, romeli ideis mitanas
cdilobda reklamis gamavrcelebeli mo-
mxmareblamde.

3. rogorc CvenTvis cnobilia, gasaRebis
stimulireba warmoadgens moklevadiani
stimulebis anakrebs, romelTa mizania gay-
idvaTa aqtivizeba. kompaniebs ranairad Seu-
ZliaT gamoiyenon isini momxmareblebTan
xangrZlivvadiani urTierTdamoki-debulebis
formirebisaTvis da maT SesanarCuneblad?
kritikulad SeafaseT gasaRebis stimulire-
bis roli, rogorc momxmareblebTan urT-
ierTdamokidebulebis formi-rebis instru-
mentisa.

4. kompaniebi xSirad atareben sarekla-
mo kampaniebs, gasaRebis stimulirebis kam-
paniebs da piar-RonisZiebebs erTdroulad.

SeiZleba Tu ara saqmianobis am saxeobebis
dayofa? ganixileT, kompaniebs rogor Seu-
ZliaT Seafason am kompleqsis yoveli
elementis efeqtianoba.

interneti - uaxlesi instrumentia sa-
zogadoebriobasTan kavSirebisaTvis. Cate-
bisa da gancxadebaTa eleqtronuli dafeb-
is Tanamedrove mosargebleebi uproblem-
od ucvlian erTmaneTs TavianTi urTier-
Tobis gamocdilebebs ama Tu im kompania-
sTan da infor-macias misi produqtebis,
fasebis da sagarantio pirobebis Sesaxeb.
ra specifikuri problemebi da xelsayre-
li piar-SesaZleblobebi gauCndaT Tanamed-
rove kompaniebs internetis gamoCenisa da
ganviTarebis Semdeg? maT ranairad SeuZli-
aT TavianTi saitebis gamoyeneba am prob-
lemebis gadasaWrelad da axal SesaZle-
blobaTa eqsploataciisaTvis? moZebneT
kompaniaTa magaliTebi, romlebic saitebs
iyeneben sazogadoebriobasTan kavSiris in-
strumentis saxiT. kritikulad SeafaseT
maTi saitebi iseTi kriteriumebis mixedviT,
rogoricaa Sinaarsi, efeqtianoba da sazoga-
doebriobasTan kavSiris dalagebis proaq-
tiuri unaris mqone moqmedi instrumenti.
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